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Our Shadow 
T has been said often that an institution is 


the lengthened shadow of a man. This is 


no doubt true in many cases, but we prefer to 
have you regard our product, the SUCCESS 
Heater, as the shadow of this organization. 
Only by making a heater that you can sell 
readily and that users will approve enthusi- 
astically can we expect our business and your 


business to grow and flourish. 


SUCCESS HEATER: MANUFACTURING Co. 


Des Moines, lowa 
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The original steel 
furnace---now in 
its 46th year 








that’s why the Wert BOTH Riveted AND Welded 


HE Main Drum head seam, for instance, is first welded by the 
electric arc process, fusing the two pieces of metal into one. 
and then riveted (with 7 16’ rivets set 1-1 4” centers) with machines 
exerting twenty ton force, thus making the strongest as well as the 
tightest joint possible. 


That’s another Weir feature but only one-- 
watch for the next one and write for the Weir 
Book of Facts today--it tells more about this 
feature and many others. 


he MEYER FURNACE Co. 


Peoria-Ilinois 





LS ee 

















June 9, 1928 AMERICAN ARTISAN 
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es ys W HATEVER you 
» known want in a fur- 
TD jactore of merit, nace, check these 
oe price, determine _— known factors in 
e true value of a VERNOIS and you 
furnace. will find assurance 
of satisfaction. 
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} ~PROPORTIONED s0 as 

to produce the greatest 
efficiency and best per- 
@ formance. 
The weight is properly dis- 
tributed, those castings sub- 
ject to the greatest strain 
? ing the heaviest. 
FIRE DOOR—It fits perfectly 
' tight. Made extra large to en- 
able firing large chunks of coal 
or wood. 
} ASH-PIT DOOR — Is well-fitted 
| and full width of ash-pit for con- 
venience in removing ashes. 


[ Write for the VERNOIS proposition now. 


Mit. Vernon Furnace & Mfp. Co. 
Mt. Vernon I72. 


TWO GRATE CON- 
STRUCTIONS, Either 

the Ball Bearing, Round 
Grate or the Trian- 
gular Bar Grate con- 
struction may be had. c 


LARGE ONE-PIECE RA- 
DIATOR — This radiator 
has both the cleanout and | 
smoke collars cast on. It is 
reversible so that the smoke collar 

may be placed in any position without 

the use of a cleanout extension collar. ‘ 
There is ample draft area throughout ‘ 
and no ledges or corners where soot may 
accumulate. 
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“SATISFACTORY HEAT 
THAT CAN’T BE BEAT” 


is the watchword of the FLORAL CITY HEATER 


organization. 


The best of material—the latest improvements—dealer 
advertising helps—ratings officially measured and guar- 
anteed—and ironclad territorial protection coupled with 
a reasonable price—are some of the things that make 
the Floral City Queen the popular furnace with users 
and dealers. 


Direct and indirect smoke damper in a solid cast extra 
large radiator, almost straight firepot, all capped joints, 
castings extending through front and doors fitted direct 
to castings, built in the air jet or smoke burner, two 
styles of grates, solid cast ashpit—and EVERY USER 
A BOOSTER, is what you buy when you obtain the 
Floral City franchise. 


SOME CHEAPER—NONE BETTER 
Officially measured and rated 
REMEMBER—WE SELL ONLY TO THE TRADE 
STOCKS AT CHICAGO AND MONROE 


Floral City Heater Co. ee) 


Chicago Office 
1654 Monadnock Building MONROE, MICHIGAN 4453 Cass Avenue 























Announcing— 


A New and Better furnace 


In the NEW 
NESBIT 
“Moist Heat” 


A few of the 
Outstanding Features 


“Oversize” construction. 
Extra large humidifier. 


(Registered) 
Furnace eye her: thru and beyond 
You will find many outstanding Solid one-piece base. 
selling points, not to be found on Brass bolts and hinge pins. 
any others, and in addition all of Large doors 


the modern features of construc- : ; . 
tion so necessary to the up-build- Heavily ribbed firepot and 


ing of a successful and lasting combustion chamber. 


heating business. Write for Catalo, Upright E-Z Shaker if desired. 
and Our Agency Plan 


STANDARD FURNACE & SUPPLY CO. 


Complete Furnace Service At Your Command 


OMAHA, NEBRASKA 











Mention AMERICAN ARTISAN in your reply—Thank you! 
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“Who Co, 
Takes a 
Chance?” 


— 


‘THE dealer who keeps up with 
the procession of progress 
never takes a chance. 


It is the man who keeps on in 
the same old groove who loses. 


The dealer who takes on the new 
Series ‘‘C’’ Moncrief Furnace 
takes no chance because it 
brings him right up to date 
with all its modern improved 
features. 


You cannot help but win with 
this remarkable furnace. Other 
men are doing it. So will you. 


Write for further 
information today 


The Henry Furnace & Foundry Co. 


3471 E. 49th St., Cleveland, O. 


We supply everything used 
on awarm air heating job 


DISTRIBUTORS: 
Carr Supply Co., 412 No. Dearborn 8t., Chicago, ml. 
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If you were building a home and 
wanted the best of everything in your 
heating plant, could you honestly select 
a furnace that came nearer your ideal of 
perfection than the “AFCO” Boiler 
Plate Furnace? 


With heavy riveted steel drum, top 
and bottom—one piece pouches extend- 
ing through the casing without a joint— 
and with every other detail of construc- 
tion so carefully tested for cleanliness 
and heating efficiency, there is really no 
possibility of matching it in perform- 
ance. 


Your customers 
want the best heater 
and are placing their 
confidence in you to 
supply it. If you 
give them less than 
the “AFCO,” you are 
missing an opportu- 
nity to capitalize on 
this confidence. The 
good will of your 
customers is your 
greatest asset for 
future business and 
profits. 


If you are build- 
ing for the future as 
well as the present, 
write for the 
“AFCO” proposi- 
tion. You have 
everything to gain 
and nothing to lose. 
Mail the coupon: 


American 
Furnace Co. 
ST. LOUIS, MO. 


Make This Test 
On Yourself ! 


















“AFCO” 


Boiler Pilate Furnaces 


AMERICAN FURNACE CoO., 
St. Louis, Mo. 
Please send your complete catalogue and sales plan. 


A.A. 








When writing mention AMERICAN ARTISAN—Thank you! 
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— WISE 


The Better Furnaces 





Site he WheeCall, | WISE OPEN DOME 
ode Weoes re CAST FURNACE 


It is One-Piece and heavily con ¢tructed. 

It has a series of air cells which extend from bottom to top 
which enable the air to become pre-heated before enterin 

above and into the fuel. Fis capeliee © continuous ent 
evenly distributed air blast. 

Another feature is the Elbow Shaped Flue Collar on Insid« 


of Radiator which is turned up so all of the heat Must 
follow the castings to the top before entering flue. 





allow communication 
, making the flues 
the epee cibbinatig She nacre 
by means @ narrow neck " 
to the owner as a radiator SS eney Se Heep 
clean. And this means increased heating efficiency 
improved Wise Furnace has a New Cellular Fire Po 


that provides complete combustion. 


4 
a 
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one house the Wise Steel Fur- WISE STEEL FURNACE 


the Wise Steel Furnace is a 
better steel furnace having features that make it last longer 
where others spots. 


have weak 
The bottom of the radiator on the Wise Steel Furnace has a 
Cast Iron Soot Box and Clean Out. 


This you know is the big weak spot in other steel furnaces 


welded and has special design grates. 
Write the Wise catalog, No. 23, just 
out ond special ciroulare illustrating t 
New Wise Furnaces and features in detail. 
Be a Wise dealer now and for all time. 


The Wise Furnace Company 
AKRON, OHIO 























Install the Giant Roto-Blast 
Furnace 


You can easily land them with a 
Roto-Blast Tubular Furnace. It is 
used in connection with a Fan Sys- 
Let us show you tem and can be installed in large 
how to make big buildings such as Churches, Gym- 


rofits install- ° ° 
ing Roto- Fur- masiums, Factories and Garages, 
naces, Our engi- where steam installations are now 


neers will gladly . 
draw up yourheat- being made. 


ing and ventilat- - : 
ing specifications. With its sturdy construction, seven 


Write f { 
and descriptive square feet of grate area and large 


booklet. heating surface, the Roto-Blast en- 
ables you to secure big jobs easily 
and also gives you the large profits 
the steam fellows are now getting. 


MANUFACTURED BY 


THE MONCRIEF FURNACE CO. 
ATLANTA, GEORGIA 


BOLTS 


WE MANUFACTURE A _ OOMPLETE 
LINE OF BOLT CLUD- 


ate ora 














ING 8TO 

MACHINE 
RODS, RIVETS AND HINGE 
PINS. OATALOG ON BEQUEST. 


THE LAMSON & SESSIONS CO. 


THE KIRK-LATTY CO. 
1971 W. 85th St. Cleveland, O. 


PATTERNS Ano ncattrs 


PATTERNS 


FOR STOVES AND HEATERS 1x Woon ana inoN 
VEDDER PATTERN WORKS ‘*“°";.;°"° TROY, N. Y. 


IRON AND WOOD 


STOVE PATTERNS 


QUINCY PATTERN COMPANY 
. Quine 


Y, ILLINOIS 


























| Read the Wants and Sales Pages | 





Say you saw it in AMERICAN ARTISAN—Thank you! 
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Did you get the catalog telling 
you allabout the DRIP system? 


FOR WARM AIR 
FURNACES 


T’S the secret of correct Humidity—Reasonable 

in Price—Easy To Install—Gives Absolute 

Satisfaction and helps to increase your furnace 
sales. 


What a difference a little more water makes— 
DRIP! DRIP! DRIP! all the while. Controlled 
by the heat of the furnace and putting moisture 
into the air in proper proportion to the heat. 


Mr. Dealer! Get a furnace installed to produce 
50% moisture. Give the customer what he ought 
to have. The ordinary vapor pan is not good 
enough,— it's out of date. It belongs to the horse 
and buggy age. Be up to date, aggressive, and 
give your customer the best there is. 


The Automatic DRIP Humidifier is the best and 
most efficient moistener for warm air furnaces. it 
makes a warm air heating plant better and more 
comfortable than either hot water or steam. 


The catalog, ‘““Your Money's Worth", is a real 
furnace salesman! We will furnish a liberal sup- 
ply with your order for Humidifiers. LISTEN! One 
of these little catalogs sold 100 furnaces to a 
builder and contractor in Waterloo, lowa, last 


week! Why did he buy 100 furnaces equipped 
with the Automatic DRIP Humidifier? Get the 
catalog, “Your Money's Worth’. It will tell 
you why. 


Why The Prejudice Against 
Warm Air Heating? 


Who is to blame? Furnace manufacturers, jobbers 
and dealers, who do not think further than an 
ordinary vapor pan, are to blame. Don't be dis- 
couraged, warm air has it all over steam and hot 
water if an Automatic DRIP Humidifier is used. 
The catalog, ‘““Your Money's Worth’, will prove 
that a warm air furnace is superior to any other 
boating system. GET YOURS NOW. Write us 
today. 


Automatic Humidifier Co. 
Cedar Falls, Iowa 
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Oil fired furnaces and boilers, as well as Goal 
fired furnaces and boilers, can be cleaned with 
the Sturtevant. 


Points the Way to 
GREATER PROFITS 


HUNDREDS of heating engineers are now 
reaping large profits, cleaning heating 


plants by vacuum. Get your share of this prof- 


itable business. Add a Sturtevant—the most 
convenient and efficient cleaner on the market 
—to your cleaning equipment. 
of experience in making air moving machinery 
for all purposes, are behind the design and 
construction of the Sturtevant Furnace Vacuum 
Cleaner. It is especially built for heavy duty 
service. 


Simplicity of construction and efficiency of 


operation are two outstanding features of the 


Sturtevant. It has only one moving part, the 
fans, revolving on the same shaft with the 
motor. The shaft runs in self-aligning ball 
bearings. The dust bag, bearings and fans are 
protected against injury by a metal collector 
and baffle plate inside of the front cover which 


stops all dirt, soot, ashes and heavy particles 


from reaching the working parts and allows 
only the dust to enter the dust bag. 99% separ- 
ation is guaranteed. 


The Sturtevant is the quickest and most thor- 
ough cleaning device on the market. Also the 
lightest in weight and easiest to handle. Its 
power consumption is extremely low. Com- 
plete set of suction tools and brushes is sup- 
plied. Send in the coupon now for further 
information. 


wu 


’ Agents wanted for territories in 
Indiana and west of the Mississippi. 
Submit qualifications. 


E86. V, 6. PAT. OFF.) 


HYDE PARK, BOSTON, MASS. 


ee ES ee ee 
Dept. AA69 


B. F. Sturtevant Company, 
Hyde Park, Boston, Mass. 


Without cbligation to me, send along further information 


and price on the Sturtevant Portable Furnace Cleaner. 


Over 60 years 


on Bi 
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STEARNS 
Registers 





100 Per Cent 


Free Air Capacity 
for size pipe intended 


TEARNS Registers deliver all the warm 
air sent up the stacks--and that’s all 
that is required of a Baseboard Register-- 
outside of being ornamental--and Tecate 
Registers are unusually attractive. 


All Standard Finishes 
and Lacquer Finishes in Antique Brass, Brushed 
Brass and a perfect reproduction of Oxidized Copper. 


Stearns Registers — you sell installations--they 
look snappy and yet they are reasonably priced. 


The Operating Device 


is°extremely simple and foolproof--it doesn’t depend 
on springs or tension to be effective. 


A simple Patented Cam and Ratchet self-contained 
handle operates Stearns Registers. 


Use these high quality registers and your profits 
will be larger. 


Your Jobber can supply you or write 
direct to us for catalog and prices today. 


THE STEARNS REGISTER CO. 





1234 Eliott Ave Detroit, Mehigan. 
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AUERISTOCRAT 


of all registers, combining air capacity, 
decorative and concealing features. 


Designed to conform with the Stand- 
ard e so they fit all standard boxes. 


Auer Patented mechanical features 
make it perfect in operation,—quick 
and easy to install. 


Auer’s Save Hours and Dollars 


The AUER REGISTER CO. 
Cleveland, Ohio 








— LIQUID 
ASBESTOS 





Something Better and Entirely Different 


ELIMINATES THE USE OF ASBESTOS PAPER 
Liquid Asbestos is a white covering for old and new furnaces 


IT’S FIRE AND WATERPROOF 
MAKES ALL PIPES AND FITTINGS 100% SEAMLESS 
A tailor made suit for every furnace — it spreads with a brush 


Never in all furnace heating history has anything so 
completely jumped into such popularity 
LIVE WIRE FURNACE DEALERS ARE INCREASING THEIR 
SALES WITH THE USE OF LIQUID ASBESTOS 


Ask your Supply Jobber or write for Dealer’s Proposition today 


B. & F. MANUFACTURING CO. a Seuth West sth se. 


DES MOINES - IOWA 
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Wrought 
Steel 
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or all grille re- 
quirements write 
The Harts Cooley Mi Co. 
New Britain, Conn. 
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No Friction 


OTICE the easy long curve on this section 

of HANDY PIPE—that means less heat 

loss, an even flow of warm air to the rooms, and 
a better satisfied customer. 





Fo view section of HANDY PIPE is 
designed with the FRICTIONLESS 
idea in mind—notice this section—only 
one place for the warm air to go and it is 
gently guided there by curved angles. 





WHEN you get the idea of air flow- 
ing like water then you see the im- 
portance of curved angles like those used 
in this section of HANDY PIPE—no 
retardation—no ‘whirlpools’ to cause 
trouble. 


ANDY PIPE has been the favorite with 

thousands of the livest warm air heating 
men for over 20 years—-its money saving fea- 
tures are important as well as its better heating 
features. HANDY PIPE saves more time and 
goes together quicker. HANDY PIPE is Union 
made by journeymen mechanics and is first 
quality in material. 








A request for a free sample is invited 


F. MEYER & BROTHER CO. 


PEORIA, ILLINOIS 


"fe aol HANDY PIPE | 22:30: 
Wood Faces Heating Supplies 


Say you saw it in AMERICAN ARTISAN—Thank you! 
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| THE MOST VALUABLE THING IN THE WORLD 


I am the most desirable thing in life. Without me no one can be healthy, 
happy or useful. 

The hidden wealth and vast resources of this earth would have no value with- 
out me. ; 

I am the great developer of man. No other agency has called forth so many 
of his hidden treasures, developed more power of mind and body than I have. | 

Men and women who try to get along without me are characterless, selfish, | 











undeveloped, useless and unprofitable members of society. I am behind every for- 
tune, every art and science, every achievement, every triumph of man. 

Rich men and poor men alike often try to find substitutes for me, hoping 
|| thereby to secure a larger measure of happiness, peace, and satisfaction, but they 
are always bitterly disappointed. Instead of gain, every substitute for me brings 

them infinite loss. ° 

As the creator is greater than the creature, so I am greater than wealth, power, 
fame, learning, or any other acquired possession or quality of man, because I am 
the source through which he acquired them. 


| I am—W ork. 
< ne $$ _—_— —______--— ee 
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No.1 High Test 
~ Welding Rod 


Oxweld’s answer to the 
demand for stronger welds 






IGHER pressures and greater stresses 
require steel welds of greater strength. 
To answer this new demand, Oxweld made the 
No. 1 High Test Welding Rod. 
Any operator can produce welds with greater 
tensile strength by using No. 1 H. T. Rod. This 
has been proved time and again in all kinds of 
_ industrial work. A recent test in the welding 
shop of an oil refinery showed an increase of 
9,000 pounds in the tensile strength of test 
welds on the first trial. 

Moreover, welders can work faster with Ox- 
weld H. T. Rod. This reduces welding costs. 

Wherever the strength of welds is an im- 
portant factor, it will pay you to use Oxweld 
High Test Welding Rod. 
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OXWELD ACETYLENE COMPANY 
Unit of Union Carbide and Carbon Corporation 


UCC) 


New York Ciry, 30 E. 42d St. STOCKS IN 38 CITIES 
Cnicaco, Peoples Gas Bidg. San Francisco, Adam Grant Bidg. 
In Canava, Dominion Oxygen Company, Ltd., Toronto 
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Our Cooks Sing - Our Waiters Dance 


and our 


Competitors 
write our 


ADVERTISING 
PREMIER DE LUXE 


“The Furnace with Every Famous Feature” 


f Be: truth of that slogan 
is well exemplified by the 
advertising of the various 
manufacturers in a recent 
issue of one of the leading 
Trade Journals. Starting 
with the ad which appeared 
on the cover, we have taken 
one of the leading claims 
from each furnace advertise- 
ment substituted the word 





Premier for the competing 
make, and incorporated it 
into thiscomposite ad,written 
byour competitors. Quotation 
marks show how much was 
taken from each, Every line 
written bycompetitors, yetevery 
line equally true of Premier. 
Truly, itmust be, **The Fur- 
nace withEveryFamous Fea- 
ture.--- Premier De Luxe 
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OSS: quality has been built into the details of Premier Heaters. —‘‘The materials and features 
which are ordinary for other furnaces are not good enough for Premier.”—‘‘Our methods of maintaining 
and assembling each furnace before leaving the plant insure perfect fit when assembled by you on the job.""— 
“Everything Can Be Made Cheaper and Sold For Less. But that is not the policy of the Premier Warm Air 
Heater Co. Dependable merchandise built by satisfied workmen who take pride in their work and do not figure 
‘how much’ but ‘how good’.’’"—‘‘The Premier has added still more fame for itself since this new patented radiator 
appeared. It possesses all the latest scientific heating features and modern conveniences.’’—‘‘Quality made for a 
Quality Business. If you ever expect to get ahead in the furnace business, you have got to do business out of the 
ordinary. The place to begin is with the furnace you sell.""—‘‘You will find many outstanding selling points not 
to be found on any others, and in addition all the modern features of construction so necessary to the upbuilding 
of a successful and lasting heating business.""—‘‘The furnace dealer who sells on price alone is not building a sound 
business."'"—‘‘A first class piece of goods selling at a moderate price has the call on all competition at all times.” 
—‘‘Proven in principle—in performance—and now in SALES.” “Selling Premier Furnaces is the stuff that builds 
reputation and profits. Surely and steadily Premier Dealers are forging ahead. With so many advantages to 
work with, you too, can make faster progress with this superior line.” . 
(REPRINTED FROM THE PREMIER PICTORIAL) 


If you are not reading Premier's House Organ, ‘The Pictorial,” you are missing halj 
the fun in the furnace business. Write, and have your name added to the mailing list 


PREMIER. WARM AIR HEATER CO. 


Dowagiac, Michigan 





















Window ~~ of the Schlafer Hardware 
arm Air Furnace. 


' Waterbury 








Company, Appleton, Wisconsin, Featuring the Waterman- 


Furnace Installations Bring This Company Much Hardware Business, 


and Vice Versa 


Schlafer Hardware, Appleton, Wisconsin, Reénters Furnace 
Business With Standard Code Jobs 


Finds Good V olume to Be Had in Spite of Usual Cheap Com- 
petition When Goods Are Properly Displayed and Talked Up 


ROGRESSIVE hardware deal- 
ers are firmly convinced that 
warm air furnace sales can be made 
to produce sales in small hardware, 
and that sales in small hardware can 
be utilized to produce a profit from 
the sale of warm air furnaces. 
Among the foremost of these 
hardware firms is the Schlafer 
Hardware, Appleton, Wisconsin, but 
contrary to the prevailing policy 
among many present day warm air 
furnace installers, the Schlafer 
Hardware believes that warm air 
furnaces cannot be sold by stacking 





them in the warehouse where no one 
can see them. They believe that in 
order to sell an object it must be 
displayed where and in such manner 
that the public can see it and fully 
understand what it will do toward 
making life more enjoyable for 
them. 

3ut the company has gone farther 
than this in their effort to sell warm 
air heaters. They have fully in- 
structed their floor salesmen in the 
purposes and the use of the Stand- 
ard Code, and what a Standard 
Code installation will do in the way 


of producing healthful conditions in 
the home during the inclement sea- 
son of the year at a cost that is less 
than any of the competitive systems 
of heating. 

This attention to the minor details 
of building a sales force and carry- 
ing out a sales policy whose funda- 
mental structure is absolutely sound 
has built an exceedingly enviable 
volume of business in warm air fur- 
nace installations for this company 
and they are going strong. The 
furnace shown in the display is a 
Waterman-Waterbury. Note how 
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attention is called to details of fur- 
nace. 

A regular furnace and roofing 
salesman handles all prospects. Pros- 
pects who are not regular customers 
of the store are canvassed more 
thoroughly, because they believe that 
by selling them a furnace the same 
people will come back for other 
hardware. Long experience has 
taught them that only good installa- 
tions will keep the faith of. their 
trade. 

Appleton is a town of 22,000 peo- 
ple, with the usual amount of cheap 
competition. At one time the Schla- 
fer Hardware went out of the fur- 
nace business because of this com- 
petition, but recently started in, the 
furnace work again with a carefully 
laid out merchandising -plan and 
have been successful in putting it 
across. 


Greater Warm Air Heating 
Association Prepares 
Advertising Sign 

The Greater Chicago Warm Air 
Heating Association held its regular 
fortnightly meeting in the Hotel 
Sherman, Chicago, Monday evening, 
June 5. R. H. Guenther presided, 
LL. M. Burt, president, being absent. 

The matter of constructing a 
proper sign that can be used by 
members of the association for the 
advertising of warm air furnaces en- 
gaged the attention of the members 
during the greater part of the meet- 
ing. It»was determined to construct 
a sign that will carry the words, 
“Modern Heat Installed for Com- 
fort, Health, Economy by (the In- 
stallers’ Names) Certified by the 
Greater Chicago Warm Air Heating 
Association.” Some attractive ar- 
rangement will be worked out so 
that the words “Modern Heat” and 
the word “Health” will stand out 
prominently and be easily seen by 
people passing the building either on 
the sidewalk or in cars on the pave- 
ment. Just what form this sign will 
take and what colors it will have is 
not yet decided upon. 

The final arrangement of the Chi- 
cago Ordinance was also discussed. 
Copies of this ordinance as it was 
passed by the City Council of Chi- 
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cago on December 28, 1927, and the 
amendments that were passed by the 
same council April 18, 1928, are 
now in booklet form and can be had 
from Secretary Fred Goodall of the 
Greater Chicago Warm Air Heating 
Association, 4224 West North Ave- 
nue, Chicago, at 10 cents per copy. 
A quantity of this ordinance large 
enough to take care of all demands 
has been printed. So secretaries of 
local.warm air heating associations 
can have their requirements filled by 
writing direct. 


Fundamental Business 
Conditions Favorable 
and Confidence Growing 

There has: been no great change 
in the business situation during the 
past month, but fundamental condi- 


tions have continued generally fa- - 


vorable and confidence has become 
stronger. ». Manufacturing and dis- 
tribution, though apparently not up 
to the highest levels of some times 
past, are nevertheless in large vol- 
ume. . While all lines are not par- 
ticipating equally, this is a normal 


condition which does not imply. that... 


anything is fundamentally wrong 
with business, says the June 4 Bul- 
letin of the National City Bank of 
New York. 

Employment reports and railway 
statistics have reflected seasonal im- 
provement in industrial activity and 
the movement of goods, but still 
make a disappointing showing com- 
pared with a year ago. It should be 
remembered, however, that compari- 
sons thus far have been with the 
most active period of last year, and 
the important consideration is not 
the status at the moment but the 
trend, which this year gives evi- 
dence of being forward, whereas 
last year it was steadily downward 
after the first quarter. For this rea- 
son it is to be expected that com- 
parative statistics will make a better 
showing as the year advances. 

The money market has continued 
to tighten during the past month 
and present indications are that the 
level of rates during the last half of 
the year will rule substantially high- 
er than a year ago. The large ab- 
sorption of credit in the security 
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markets, continued exports of gold, 
and the firm money policy of the 
Federal Reserve Banks as expressed 
in higher rediscount rates and in 
open market operations have com- 
bined to put money up, and there is 
little prospect of easing so long as 
these influences prevail, particularly 
as the season of heaviest commer- 
cial and agricultural requirements 
lies not far ahead. With the se- 
curity market, however, accounting 
for the major share.of the recent 
credit expansion, it is clear that 
much will .depend upon develop- 
ments in that quarter. 

Adverse weather conditions un- 
doubtedly have been one cause of 
backwardness. in-business, as rain 
and cold weather have retarded re- 
tail buying in many localities and 
delayed agricultural work, particu- 
larly in,the South, where the cotton 
crop. has. a late start. Generally 
speaking, however, the crop outlook 


. aside from, cotton is good, corn seed- 


ing having been dlargely completed, 
while. wheat prospects west of the 
Mississippi are excellent. 


Richardson & Boynton Co., 
New York, Appoints 
District Managers v 
Richardson & Boynton Company, 
New York, has appointed Walter 
D. Clark manager of the Cincinnati 
office, to succeed Cooper Pogue. 
John Marquardt has succeeded 
J. P. Sheridan as manager of. the 
Detroit office; Joseph Heenan, for- 
merly with the Utica Heater Com- 
pany, the Utica plant and its warm- 
air furnace lines and other interests 
having been acquired by the Rich- 
ardson & Boynton Company, has 
been appointed manager of the Pitts- 
burgh office, with headquarters in 
the Wabash Building. 


Stephen S. Tuthill 
Heads Trade Association 
Executives, New York 

Stephen S. Tuthill, who for many 
years has been the very active sec- 
retary of the American Zinc Insti- 
tute, Incorporated, 27 Cedar Street, 
New York, has beén elected to the 
presidency of the Trade Association 
Executives in New York City. Con- 
gratulations are in order. 
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How Prejudice Against Warm Air Heating Can Be 


Overcome 


Sells Warm Air Job at Figure Higher 
Than Steam or Hot Water W ould Cost 


OW, that I have asked the 

question in the May 26th issue 
of the AMERICAN ARTISAN, I will 
try and answer it. 

There is only one way that I can 
see to overcome prejudice, that 
greatest obstacle in the distribution 
of any commodity, and that is na- 
tional advertising on a much larger 
scale than has been heretofore. 

Advertising that has been carried 
on in such magazines as the ones 
that the National Warm Air Heat- 
ing and Ventilating Association 
have been using has been good, and 
the results have justified it. But | 
think that if we are to get greater 
results, this advertising should be 
done in magazines of the greatest 
distribution of other classes as well 
as in the ones now used. I think 
that it should be in two or three 
women’s magazines, one or two 
mofthlies, and once a month, at 
least, in a weekly of wide circula- 
tion. This is bound to increase con- 
siderably the sales of warm air fur- 
nace installations. 

I dare say that the Saturday Eve- 
ning Post is bought by half of its 
readers just to read the advertise- 
ments. I have noticed time after 
time people starting at the back of 
this weekly and looking at each ad- 
vertisement before they even think 
of the fiction and articles that are 
in it. Advertising is news, and peo- 
ple have to read them to keep up 
with what is new. 

Selling on Merits of System 

I will cite one of my experiences 
in bringing about a sale of a warm 
air system to a woman. This woman 
called us over the "phone, stating 
that she was in the market for a 
heating system. She also stated that 
she thought she would buy a steam 





*W. B. Jordan & Son Lynchburg, 
Virginia. 








By Avrrep L. Jorpan* 


plant, but that she wanted us to send 
a man to see her and tell her about 
warm air heating. It was in the 
late spring of 1926. I happened to 

















The Better Business Com- 
mittee of the National Warm 
Air Heating Association is go- 
ing to get a big kick out of this 
article by Mr. Jordan. It is 
exactly the kind of stuff they 
are looking for to help them 
formulate the new policy of 
the association. 

Many other furnace installers 
have given this and other prob- 
lems of the industry serious 
thought. They have arrived at 
some pretty definite conclusions 
about what is wrong with the 
whole industry. Let’s have 
those ideas. Let’s put them 
where they will do the most 
good. The Better Business 
Committee will be having its 
first meeting since the national 
convention soon and the mem- 
bers of this committee want as 
many ideas as they can get to 
work on. Don’t hide your light 
under a bushel. Remember the 
small Dutch boy who saved his 
nation by putting his finger in 
the hole in the dyke. 








see the April, 1926, issue of Good 
Housekeeping on her table. In this 
magazine there was an article by 
Professor A’ C. Willard on warm 
air heating. I showed her this arti- 
cle and went over it with her. That 
article sold her, but I didn’t. The 
house was a cottage of five rooms, 
hall and bath. Yet we got the job 
at $410 and she had to excavate to 
get it located properly. She paid 
more to get this warm air plant in 


than she would have had to do to 
get the steam plant in. I might add 
that she is still completely sold on 
the job, after two winters’ use. If 
that article had not have been in 
Good Housekeeping, I am sure that 
this job would never have been sold. 

I see more American Magazines 
in homes than any others. An ad- 
vertisement once a month in this 
magazine would give warm air pres- 
tige. News dealers in this section 
tell me that they sell far more 
Americans than they do any other 
monthly.. The American has human 
interest appeal ; so would the adver- 
tisements in this great magazine. 

People do not know of the many 
advantages of the warm air system. 
They must be told and retold about 
them through the greatest educa- 
tional medium there is, which is na- 
tional advertising. These advantages 
and the Standard Code must be 
constantly before them. 

This advertising would put peo- 
ple in a much more receptive mood 
to listen to the warm air salesman. 
They will not jeer him, because they 
will then know that the salesman 
will supply them with a commodity 
that will give them the greatest com- 
fort that they have ever known, and 
they will believe and have confidence 
in him because his wares are na- 
tionally advertised. 


Advertising Will Do the 
Trick 

Advertising will put the warm air 
heated residence even on a higher 
plane than the radiator heated home, 
and most probably it will sell easier 
and at a higher price than the radi- 
ator heated home. People will real- 
ize—after they are educated through 
the medium of advertising—that 
they get much more fortheir money 
because it is an air-conditioning 
machine, as well as a heat machine. 
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All one gets with a radiator is heat 
—nothing more, nothing less. 

I don’t believe salesmen sell 
many advertised products. People 
who buy from a salesman have sold 
themselves after being taught the 
advantages that go with an article 
through national advertising. The 
salesman, by his finer knowledge, 
merely guides the buyer in his se- 
lection, and after the final analysis 
that is the only need there is for the 
salesman. All the talk in the world, 
without advertising to back it, is 
useless. 

Advertising is not to be consid- 
ered as an expeuse. On the other 
hand, it is a good-paying investment, 
because it increases the sale of a 
commodity many times. Besides, 
the ultimate consumer pays for it. 

Since there are 250 or more man- 
ufacturers, and on top of these add 
the pipe and fitting manufacturers 
and the register manufacturers, it 
seems to me that they could all get 
together and they will be able to put 
on an advertising campaign in grand 
style and never let up. When these 
manufacturers do this, the dealers 
will be much more willing to and 
will have to advertise locally in their 
newspapers. 

I believe that this is the only way 
to overcome prejudice, the hardest 
obstacle there is to fight in the sell- 
ing of any commodity. I know that 
other dealers, as well as ourselves, 
will welcome with open arms this 
only life-saver for-warm air heat- 


ing. 





R. O. Springman and 
S. L. Coxford Will Manage 
Stearns Register Company 

The Stearns Register Company, 
1254 Mount Elliott Avenue, Detroit, 
Michigan, is making plans for a 
definite expansion program, with 
Russell O. Springman as the pro- 
prietor. 

The affairs of the Stearns Reg- 
ister Company have recently been 
under the direction of the Detroit 
Trust Company, pending the settle- 
ment of the estate of Carlotta Bon- 
heur Stearns, whose death occurred 
very suddenly in California in 1927. 
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The company itself was organized 
about twelve years ago. It is housed 
in a thoroughly modern structure, 
and its equipment is modern and in 
a good state of preservation. It has 
the unique feature in its sales pro- 
gram of employing no salesmen 
direct. 

Mr. Springman before joining the 
company was connected for the past 





fifteen years with the Springman 
Paper Products Company, Detroit, 
in the capacity of vice president. 
Steward L. Coxford, the manager 
of the Stearns Register Company, 
was formerly connected with the 
Detroit Trust Company and for the 








S. L. Coxford 
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past eight years has been with the 
Stearns Register Company. 

The affairs of the company are 
now squared around and they are 
ready to go ahead with their pro- 
gram of expansion. Whether Joe 
Stearns will have any further con- 
nection with the company is not 
known. 





Independent Register 
Bulletin Compares Con- 
struction of 1903 with Modern 

E. C. Fox, Independent Register 
& Manufacturing Company, Cleve- 
land, (Ohio, or some other clever 
writer in that progressive organiza- 
tion, in a recent issue of the Inde- 
pendent Register, has drawn a very 
fine comparison between the auto of 
today and that of 1903, and between 
Milady’s bathing suit of 1903 and 
that of 1928. The purport of this 
comparison is to show how the ideas 
of 1903 have been chucked over- 
board, superfluous materials and ac- 
cessories have been eliminated from 
both the ancient auto and the 1903 
tathing suit, with the resultant effi- 
ciency accruing. 

To quote a paragraph: “The fel- 
lows who designed and made the 
bathing suits of twenty-five years 
ago certainly gave a lot for the 
money. But neither the gisls in 
swimming nor the fellows looking 
on got any fun out of the bathing 
suit of 1903. Again, it was just a 
matter of getting rid of material— 
the more the better in this case. 
Everybody grants that the 1928 
model bathing suit is a great im- 
provement and is hoping that much 
progress still lies ahead.” 

From here the writer goes on to 
compare the kitchen of years ago 
with the modern apartment kitchen- 
ette of today, and then, of course, 
he swings into registers, showing 
how the same progress has been 
made in the manufacture of regis- 
ters that has occurred in the auto, 
the bathing suit, and the kitchenette. 

A very clever piece of work, and 
the author is to be complimented. It 
might also be mentioned that list 
prices of the company’s product are 
also given in the back pages of the 
Independent Register. 
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Successful and Profitable Time Payment Business 


HE summer plan of install- 

ment buying, viz.: Buy your 
heater now and start payments in 
the fall, might sound good to the 
furnace dealer as long as the finance 
company will take the paper (and 
there are finance companies who 
will), but the fly in the ointment 
comes when it is necessary for the 
dealer to endorse this paper, for en- 
dorse it he must. 


All goes well until fall arrives 
and the first payment is due. Mr. 
Buyer has lost his enthusiasm and 
as a result the first payment is delin- 
quent—the finance company gets 
rather insistant with its letters ask- 
ing for payment, and if the buyer 
doesn’t come to time the dealer is 
then called on and service calls start 
—collection trips out to see the 
debtor—trips to adjust this ‘and 
that—the debtor will make any 
manner of excuses to get out of 
paying. Before long all profit on 
the sale is used up in overhead, but 
the monthly payrhents must be 
made either by the customer or by 
the dealer. 


Mr. Customer may have made 
other purchases on time during the 
summer months before his furnace 
installations started maturing, trust- 
ing in some miraculous act to pro- 
vide him with the money to meet all 
installments. He finds himself over- 
burdened in the fall with debts he is 
unable to meet, and each month they 
increase. Christmas time soon ap- 
proaches and this means some more 
defaulted payments. Mr. Customer 
says, “Surely the finance company 
can’t be unreasonable and hard with 
me at this time of the year.” So an- 
other installment becomes delin- 
quent and again Mr. Dealer is 
called upon to make good. In thirty 
days it is tax time and another and 





*Homer Furnace Company, Cold- 
water, Michigan. 


Depends— 


Credit of Every Purchaser Must 
Be 


Thoroughly Investigated 


By R. W. Srronc* 


more death-gripping excuse is 
made, and again Mr. Dealer is made 
to hold the bag. He soon finds him- 
self spending half his valuable time 
making service and collection calls 
on customers who with him were 
supposed to have been a closed 
chapter long ago as far as spending 
any more time and money was con- 
cerned. 

Unless your local credit bureau 
(and by all means join it now, if 
you are not already a member) can 
give your prospective “summer 
plan” time payment buyer a. good 
clean report, you would better stay 
away from him. The same thing 
holds good with the majority of 
customers wishing any time longer 
than twelve months in which to. pay 
for an article amounting to less than 
five hundred dollars. 

While the local credit bureau is 
mentioned, let us say that a per- 
sonal acquaintance of the writer, 
who is city salesman for a manu- 
facturing concern and who sells 
around $20,000 per year, has over 
the last two-year period lost less 
than fifty dollars from poor credit 
risks. Every prospective purchaser 
is looked up at the credit bureau 
and must pass the requirements of 
a good paying citizen before the sale 
is closed. 

A debtor who is somewhat past 
due at your place will most surely 
stay as far away as possible as long 
as he owes you. 

Extend credit only after proper in- 
vestigation, then see that the credit 
is not abused—that your customer 
pays as he*has promised to pay, 
then if you have a knack for selling 
you will succeed. 





Hart & Cooley Out 
with New Permanent Catalog 
and Price List 
The Hart & Cooley Manufactur- 


ing Company, New Britain, Con- 


necticut, have issued their new cata- 
log No. 28, covering their complete 
line of warm air registers (floor, 
baseboard and sidewall), cold air 
faces, cold air intakes and venti- 
lators. 

The chief function of a register 
is to deliver into the room—freely, 
without hindrance by excess fret- 
work—all the warm air that is de- 
livered to it from the furnace, says 
the manufacturer, who continues. 
Although H. & C. registers excel in 
ruggedness of construction, excel- 
lence of finish and careful packag- 
ing, it is free air capacity that has 
always been the dominant factor in 
this design. 

How this all-important large free 
air area is obtained is described on 
pages 14 and 27 of this catalog. 
How it points the way to substantia! 
savings for furnace installers is told 
on pages 12 and 26. Special atten- 
tion is called to the fact that the ac- 
tual free face area of every H. & C. 
register is shown with list prices. 

As changes are made in the Air 
Capacity Line additional catalog 
pages will be sent you. Please be 
sure they are promptly inserted in 
their proper places in the booklet 
provided so that you may always 
have a complete and up to date cata- 
log. 

Write for catalog at once. 





Credit Losses in 
United States Heavier 
Than Those by Fire 
Credit losses in the United States 


are more than $200,000,000 greater 
annually than the fire losses of the 
nation, according to figures made 
public by E. B. Moran, manager of 
the central division, National Asso- 
ciation of Credit Men. 

“Figures taken from the fire 
underwriters’ records show that the 
total losses nationally by fire were 
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$561,980,751 for the year 1926, 
which are the last available,” said 
Mr. Moran. 

At the same time the liabilities in 
failures through bankruptcy courts 
alone for the past fiscal year reached 
the total of $885,557,006. 

“Not to exceed 25 per cent of the 
bankruptcy total was _ salvaged, 
which at the maximum percentage 
would show a net loss to creditors 
totaling $661,167,755,” Mr. Moran’s 
summary points out. “To this, how- 
ever, must be added the loss and 
charge-off of compromise settle- 
ments, which in itself runs into 
millions each year, plus all other 
losses by assignment and so-called 
friendly liquidation and the uncol- 
lectible accounts in all commercial 
activities.” 

“The combined total figures of all 
losses entailed by the business of the 
nation in credits,” says Mr. Moran, 
“will reach the staggering figure of 
a billion dollars annually.” 

“Fully 50 per cent of this amazing 
credit loss,” said Mr. Moran, “is 
avoidable by proper organization of 
credit departments to work out and 
investigate accounts before taking 
on the risks.” 


Watch These Birds, 
for They Mean to Do 
You Right 
Here are two from J. M. Stone, 


Secretary-Treasurer of the Ken- 
tucky Hardware and Implement As- 
sociation 

“T have just been informed of a 
smooth trick being worked by a man 
in this city who comes into your 
store and buys a small article for 
10 or 15 cents and gives you a $10 
bill. 

“After you have given him the 
change he discovers he has the cor- 
rect change in his pocket and asks 
that you give back the $10 bill, and 
he counts you out a $5 and five $1 
bills, but in some way when you put 
the money back into your register 
you will be short the $5 bill, which 
is another demonstration of the hand 
being quicker than the eye. 

“I know of two merchants he has 


worked this trick on and they are 
wiser but sadder. 
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“Watch for this fellow, as he is 
very clever with his job.” 


Here’s Another One 
“Crooks are working fast; even 


the negroes have caught the art of 
giving cold checks. 

“Have just received a telephone 
message that a very clever negro 


comes into your store and orders a. 


bill of goods sent to a certain ad- 
dress C. O. D. Soon he returns 
with a check for more than his pur- 
chases and tells you he has decided 
to pay for the merchandise instead 
of having it sent C.O. D. He gets 
the difference in the check and his 
bill, and that’s the last you hear 
from the negro. 

“The check is cold and you are 
hot because you let the negro put it 
over on you. Be careful about cash- 
ing checks.” 





Fifth Annual Meeting 
of Majestic Furnace 
Dealers June 14 and 15 

Plans are rapidly nearing comple- 
tion for the fifth annual convention 
and school for Majestic furnace 
dealers to be held in Huntington, 
Indiana, on Wednesday and Thurs- 
day, June 13 and 14, 1928. The 
main purpose of the conference is 
to assist furnace dealers in making 
better furnace installations and more 
profit in the selling of warm air 
heating systems. An attempt is be- 
ing made to make this year’s pro- 
gram better than ever before. 

J. C. Miles, vice-president of the 
Warm Air Furnace Fan Company, 
of Cleveland, and a leading author- 
ity on warm air heating, will con- 
duct an interesting and helpful 
school. His subjects will cover many 
phases of the business in which you 
are vitally interested and will be pre- 
sented in a practical manner. 

Merle Sidener, president of Sid- 
ener, VanRiper & Keeling, Inc., of 
Indianapolis, will deliver the princi- 
pal address at the banquet Thursday 
evening. “The New Competition” 
will be the subject of his talk. 

In addition, many other interest- 
ing features are being planned, in- 
cluding an inspection of the com- 
pany’s modern factory, a swim in 
the beautiful Egyptian pool of the 
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Hotel Lafontaine, etc. Your ex- 
penses while in Huntington, of 
course, will be paid and everything 
is being planned by the Majestic 
Company for the furnace installer’s 
convenience and pleasure. If you 
have not done so already, please 
send in your reservation to the com- 
pany without delay. 





Liquid Asbestos, a New 
Furnace Pipe Insulator, 
Now on Market 


H. S. Busby, of B. & F. Manu- 
facturing Company, Des Moines, 
Iowa, for the past five years has 
been working diligently on a prep- 
aration known as Liquid Asbestos 
to be used as a substitute for as- 
bestos paper on furnace insulations. 


This product has necessitated con- 
siderable effort and has been used 
as experiments in various parts of 
the country. For a considerable 
length of time there has been no 
market value placed on this item, 
but it was shipped and placed in the 
hands of chemists and engineers in 
all sections of the country for their 
approval, merely to get their senti- 
ment as to its value for insulation 
qualities as pipe covering in connec- 
tion with warm air heating pipes. 

Favorable recommendations have 
flooded in from all parts of the 
country from reliable sources with 
reference to the great value that 
could be obtained from the use of 
liquid asbestos. 


Immediately at such time a new 
company was formed in Des Moines, 
Iowa, to manufacture this product 
in an exclusive way. Machinery 
suitable for the manufacture of 
Liquid Asbestos is now being in- 
stalled and it will, of course, be a 
matter of a few weeks until tons of 
the product can be made daily. 


The sales organization is being 
formed at this time in quite a com- 
plete manner in order to operate 
through the United States in a uni- 
form manner. From time to time 
the B. & F. Manufacturing Com- 
pany intends to broaden its territory 
and eventually get into foreign coun- 
tries with this product. 
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Cut out view of new Richardson “Perfect” 
Square Cased Warm Ajir Heater, show- 
ing round interior and asbestos insulation. 


ERE’S a heater born to conquer. It in- 

herits the heating ability of a long line 
of Richardson & Boynton Warm Air 
Heaters. Under its handsome, modern 
casing is the time-tested round heater, with 
the round fire pot and all the proven ad- 
vantages of round interior construction. 
The same conservative ratings, too. The 
outer casing means extra insulation as well 
as greater beauty. 


With such good looks, and such a pedi- 
gree of performance, how could this new 
Square Cased Warm Air Heater help going 
over like a Blue Streak! 








, 
This company believes in utmost protec- 
tien to the dealer—the logical link 


: 
between manutlacturer and consumer. 
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Manufacture: f “Richardson” “Perfect” Heating and Cooking Appara 
260 Fifth Ave. New York City 
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“Say you saw it in AMERICAN ARTISAN—Thank you! 




















Battery of Sheet Metal Ventilators at Work Keeping the Rooms Below of One Industrial Plant Clear of Impure Air and 


Objectionable Fumes 


Sheet Metal Ventilators More Than Paying Their Way 


in Industry 


Their Use Permits Greater Employee Efficiency, 
With Consequent Lowering of Manufacturing Costs 


N the latest laugh producer of 


Anita Loos, “Gentlemen Marry 


Brunettes,” that charming writer de- 
scribes the disastrous results met 
with by one American motion pic- 
ture palace builder who had ambi- 
tions to initiate the French people 
into the modern art of ventilating 
theaters. All of which goes to prove 
that the public must be educated 
gradually into the use of products 
which the manufacturers are con- 
stantly putting out. 

Unfortunately for this builder, in 





By Greorce DUERR 


the old world tradition is stronger 
than almost anything else, unless it 
be the odors emanating from the 
wine cellars along the Seine River 
in lower Paris. 

Fortunately, in America people 
are not so tradition bound as they 
in the old world, and they are more 
willing to accept new ideas for their 
comfort. 

Great progress has been made 
within the last fifteen years in the 
art of ventilating in America. There 
is hardly a building that is erected 





now in which application of the 
latest known developments of the 
art of ventilating are not applied. 
Industry in particular has grasped 
the idea as a drowning man after a 
straw, because industry has had 
proved to it the undeniable truth 
that proper ventilation pays = in 
dollars and cents not only in increas- 
ing the efficiency of workers, but in 
cutting down insurance premiums. 
In the moulding of castings, ob- 
jectionable fumes and dust are 
created that are detrimental to the 





Showing Some of the Ventilators Installed on the Buildings of the Walker Vehicle Company and the Federal Electric 


Company 
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Ventilators on the Whitman & Barns Manufacturing Company, Pullman, Illinois. 


health of the moulders and other 
employes, and must be disposed of. 
In chemical laboratories, hospitals, 
buildings where large numbers of 
people congregate, ventilating has 
become one of the most important 
considerations. In garages and ex- 
plosive storage warehouses, ventila- 
tion is receiving even more consid- 
eration. 

Even farmers are recognizing the 
value of having their hay lofts well 
ventilated to prevent the disastrous 
results of spontaneous combustion. 

Ventilators take 
There are power ventilators and de- 


many forms. 
vices that utilize the air currents, 
thus creating lifting power that does 
the desired work. 

In this article we show a group 
of ventilators in use on the indus- 








trial buildings. These ventilators 
are designed to utilize the power of 
the winds to discharge objectionable 


fumes and odors. 


Contemplated Building 
Projects Indicate 
Continued Building Activity 

The high rate of construction 
contracts let in the month of April! 
is apparently to continue well into 
the present month. 

Contracts awarded for the first 
four days of May were at the rate 
of approximately 28.1 millions per 
day as compared with 22.7 millions 
per day for the corresponding 


period last year. Big increases, 
however, were reported in educa- 


tional, public works and utilities and 


61 





The Structure Is a Forge Shop 


in residential construction, while in 
dustrial building showed a marked 
decline in this comparison. 

Contemplated projects reported 
seem to bear out the theory that 
there will be a continuance of con- 
struction prosperity for the near 
future at least, with a total of 35 
million per day as compared to 29 
million per day for the same period 
last year. Increases in contem- 
plated are chiefly in commercial and 
residential projects while industrial 
shows a sharp decline with a smaller 
decline in public works. 

Usually contemplated projects are 
a fair indicator of the rate of con- 
struction that may be expected, 
however, in these days of 20 and 30 
million dollar projects, percentage 
comparisons may easily be upset. 




















Group of Ventilators on the Foundry of the Geneva Foundry & Machinery Company, Geneva, Illinois 
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The trim, well-built home of Joseph 
Basile, Astoria, L. I., one of 
Klein & Kavanagh's smaller jobs. 


Mr. Joseph Basile, 


the owner of this house, says: 


“I know how important it is to have the 
roof and the Sheet Metal work on a 
house well done. That’s why, when I 
had a home built for myself, I wanted 
Klein @ Kavanagh to handle that work. 
I'm glad that they use Anaconda Copper 
because I'm sold on Anaconda and I 
know that it will last, trouble free, as 
long as the house.” 


~S BS |] 


It pays to use the product of the world’s 
largest manufacturer of copper, brass and 
bronze. Anaconda Copper is guaranteed 
99.9% pure. 

Stocks in the form of Sheets, Rolls and 
Economy Strips are maintained by lead- 
ing distributors. 


THE AMERICAN Brass COMPANY 
GENERAL OFFICES: WATERBURY, CONN. 
Canadian Mill: 


ANACONDA AMERICAN BRASS, LTD. 
New Toronto, Ont. 


“Anaconda Sheet Copper 


goes into the finest 


work we handle,” 
Says Adolph Klein “ “Sie vsi"" 


Klein & Kavanagh of New York, high class roofers and 
sheet metal craftsmen, working exclusively from architects’ 
specifications, are large users of Anaconda Copper. Their 
experience with this product covers many years, and today 
they are more enthusiastic than ever. They tell why. 


“We specialize in residential work of the finer type 
—town houses, large country estates and the like. 
Naturally, we can’t afford to use any but the best 
materials. We must safeguard our reputation. Every 
job must reflect Klein & Kavanagh workmanship. In 
sheet copper we prefer Anaconda because of its pli- 
ability, uniformity and dependable quality. It goes into 
all our finest jobs and enables us to achieve the highly 
ornamental and artistic effects we aim at in copper 
cornices, gutters, leaderheads, downspouts, etc. We 
derive real satisfaction from working with Anaconda 
as our experience with it has never been anything but 
reassuring.” 














Where many fine jobs have 
=» se=| been turned out with Anaconda 
= Sheet Copper. 


Sheet Metal Work of 
ANACONDA COPPER 




















vom 





Look for the name ANACONDA in every sheet and strip. Leading Supply Houses carry it. 
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A Sure Method 

Ed Stahler’s pet hound disap- 
peared. Having his suspicions about 
where the dog was, Ed put the fol- 
lowing ad in the North West Town 
Chicago paper: 

“Lost or Run Away—One liver- 
colored bird dog called Jim. Will 
shows signs of hydrofobby in about 
three days.” 

The dog came home the following 
day. 

3K * * 
The Reformer 

, Before Dave Farquhar began sell- 
ing T. & B. registers he was more 
or less of a soap box orator. One 
day he was standing on an impro- 
vised platform and was shouting: 

“What I want is reform. I want 
reform in religion. I want reform 
in marriage. I want reform in dress. 
IT want—” 

“Say, bo,” came a voice from the 
crowd, “wot you want is chloro- 


form.” 
* * * 


Guilty 

A Georgia lawyer tells of a darky 
charged in a town in that state with 
theft. His lawyer decided to put 
him in the box in his own behalf. 
The magistrate, being doubtful if 
the darky understood the nature of 
an oath, undertook to examine him 
on the point. 

“Henry,” he said, “you know 
what will happen to you if you tell 
a lie?” 

“Yes, suh,” said Henry. “I'll go 
to hell and burn a long time.” 

“Quite right,” replied the judge. 
“And now you know what will hap- 
pen if you tell the truth?” 

“Yes, suh,” said Henry. “We 
lose the case.” 

2 


Sholly: “Aren’t sight and vision 
the same ?” 

Percy: “No, indeed. My girl’s 
a vision; yours is a sight.” 


SOBEL SIPLEPLEPEEPELPPLPLSEEPLILELELPREMAAEEEEPRERERBEBE ES 2 
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Painless Touch System 
“Where did you find this wonder- 


ful follow-up system? It would get 
money out of anybody.” 

“I simply compiled and adapted 
the letters my son sent me from 
college.” 

es ¢ 
Make It Snappy 

Publisher (to author): “You'll 
have to rewrite this novel, Mr. 
Scribbler, if you want it to sell. The 
Boston police have positively re- 
fused to suppress it.” 

* * * 
Honeymoon by Proxy 

Colored Maid: “Mrs. Wagner, ef 
I sends my sister to take my place 
could I get off for a few days?” 

“What do you want to do, 
Mandy?” said Mrs. Albert Wagner, 
Chicago. 

“Why, I’ve goin’ to get married 
tonight and I jes wants a few days 
for my honeymoon.” 

The next morning Mrs. Wagner 
thought the new maid might need 
some instructions in preparing 
breakfast and was surprised to find 
Mandy at work. 

“Why, Mandy, I thought you 
were to be married last night?” 

“Yessum, I was married, had a 
beautiful wedding, white dress, long 
white veil, flowers and everything.” 

“But I thought you were going 
on a honeymoon ?” 

“Well, Mrs. Wagner, you know 
dat fool nigger went an’ bought 
tickets to Chattanooga. I done been 
to Chattanooga and I jes told him to 
go on and take my sister.” 

* * * 
Darn Carelessness 

Simple Saya, innocent and harm- 
less, lived a solitary life at the edge 
of town. One evening he came 
tramping along Main Street carry- 
ing a red lantern. 

“What are you doin’ with a red 
lantern, Sam ?” asked a bystander. 

“T just picked it up. Some fool 
left it by a hole in the street.” 
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Well Suited 

She: “How dare you ask me to 
dance—I don’t know you.” 

He: “Oh, that’s all right, kid. 
Gentlemen prefer blondes.” 

She: “But I’m not a blonde.” 

He: “That’s O. K., sister, I’m no 
gentleman. Let’s go.” 

* * * 


Hard Coal 

“Rastus, you good for nothing 
scamp, where you been loafing all 
day? Didn’t I tell you to lay in 
some coal?” said Charles E. Hall, 
Hall-Neal Furnace Company. 

“Yassah. Ah’s been layin’ in the 
coal all day, tho der is lots softer 
places whar Ah’d ruther lay.” 

x * * 


1928 Holds Plenty of Business 
for Those Who Go After It 


Said the little young red rooster, “Gosh 
all hemlock! Things are tough. 
“Seems that worms are getting scarcer, 
and I cannot find enough; 

“What's become of all those fat ones is 
a mystery to me. 

“There were thousands through that 
rainy spell—but now where can 
they be?” 


The old black hen who heard him didn’t 
grumble or complain, 

She had gone through lots of dry spells, 
she had lived through floods of rain. 

So she flew up on the grindstone, and 
she gave her claws a whet, 

As she said, “I’ve never seen the time 
there weren't worms to get.” 


She picked a new and undug spot; the 
earth was hard and firm, 

The little rooster jeered, “New ground! 
That's no place for a worm.” 

The old black hen just spread her feet, 
she dug both fast and free, 

“T must go to the worms,” she said; “the 
worms won’t come to me.” 


The rooster vainly spent his day, through 
habit, by the ways 

Where fat round worms had passed in 
squads back in the rainy days. 

When nightfall found him supperless, he 
growled in accents rough, 

“I’m hungry as a fowl can be. Condi- 
tions sure are tough.” 


He turned then to the old black hen and 
said, “It’s worse with you, 

“For you’re not only hungry but you 
must be tired, too. 

“T rested while I watched for worms, so 
I feel fairly perk; 

“But how are you? Without worms, 
too? And after all that work?” 


The old black hen hopped to her perch 
and drooped her eyes to sleep, 

And murmured in a drowsy tone: “Young 
man, hear this and weep; 

“I’m full of worms and happy, for I’ve 
dined both long and well; 

“The worms are there as always—but I 
had to dig like hell!” 

—“Doorways,” published by Richards- 

Wilcox, Aurora, Il. 
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Construction of a Sphere 


Construction of Flag Pole Sphere Among MUCH 
ORNAMENTAL WORK ENCOUNTERED 


Zone Method Preferred in Layout—Easier, 
and Makes Workmanship Job 


By O. W. Kortue, Principal St. Louis Technical Institute 


Quicker 


N EXTERIOR ornamental work, 
the sphere is quite popular in that 
it always looks well and is relatively 
easy to make. These spheres are 
used on finials of buildings, on flag 
poles, and on cupola ornaments. In 
this case we use the sphere for a 
flag pole ornament, and to be made 
of nickel zinc, in order to glisten in 
the sun. For such work the fin- 
ished sphere is generally lacquered 
and dressed by: polishing so a per- 
fectly keen finish is retained. 

The writer helped make one of 
these zinc spheres over 20 years ago, 
which was lacquered and varnished 
several times and has never been 
touched to this day and jis still in 
good shape. Where nickel zinc is 
used the luster should be maintained 
by this means a long period of years. 

Flag pole spheres are soldered to 
the end of a pipe, giving it some 
reinforcement on the inside to resist 
strong winds. Our sketch shows the 


external arrangement with swivel 
attached ; this swivel is made of flat 
bar iron of a suitable width to make 
a pivot around the pipe. A pulley 
is hooked on the end of swivel on 
which the flag is raised or lowered. 

In laying out the sphere, the zone 
method is preferred, since this meth- 
od is easier, quicker and makes a 
more workmanship job. The length 
of the zones is made to such a size 
that a person can conveniently han- 
dle for pumping purposes. In gen- 
eral a sphere made in five parts, one 
central band, two zones, and two 
dished caps, is the most satisfactory 
way of doing this work. So first 
draw a horizontal-.and vertical cen- 
ter line and from Y describe the 
half of sphere. Then divide one 
quadrant into say six equal spaces, 
and from experience the workman 
will know how much he can handle 
in each zone. 

Without experience, you can fol- 


low the general scheme of our draw- 
ing—that is allow two spaces for the 
middle ring, which will be a straight 
belt, and bumped to the given curva- 
ture. For the zone, three spaces are 
allowed, while for the cap two 
spaces as radius, or four spaces as 
diameter. 

Now the radius line z-x is drawn 
as the workman has found the metal 
works best. Thus, if he wishes to 
bump the radius out from the edges, 
then he will draw the radius through 
2-5 to the vertical center x. But if 
he figures on compressing the edges 
and only bumping out the central 
portion as the segment 3-4 would 
produce, then he will draw the ra- 
dius line through points 3-4 to the 
vertical center line. This is no doubt 
the easiest way, since in the bump- 
ing process there always is some 
compression along the edges. Or 
again, if all the zone arc were put 
in compression, the radius line 
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would be drawn tangent to are 3-4. 
In each case a different radii would 
result ; but the hammering or bump- 
ing process will make up the differ- 
ence—that is, the workman must 
know how to treat the metal either 
to shrink it or stretch it. 

In this case we use points 2-5 for 
drawing the radius line. So from x 
we describe the two arcs, in this 
case from points 2-5, because dur- 
ing the bumping process the metal 
will stretch to make up for the arc. 
But in close work the curve 2-3-4-5 
must be measured off on each side 
of center on the radius line, so the 
correct girth will be maintained. On 
this outer curve lay off the spaces 
from our elevation, as 1-2-3-4, etc., 
making 24 spaces for the complete 
girth. By drawing lines to x, the 
inside girth is also measured to cor- 
respond to the outside girth. 

The middle ring is made equal to 
twice the width of space 1-2, and 
the girth can be stepped off from 
elevation spaces, or figured and 
measured as shown, while the cap is 
described with radius 5-7 and is 
then bumped into shape. 

Drawings “M”-“N”-“O” show the 
bumping and smoothing and assem- 
bling process. The zones and caps 
are clamped together, so both simi- 
lar pieces can be hammered out dur- 
ing the one operation. A hollow is 
gouged out of a block and smooth- 
ened nicely by taps with the raising 
hammer, and after the work is 
bumped out, the pieces are sepa- 
rated and put on the smoothing 
stake. This is nothing but a round 
or oval faced stake having the ap- 
proximate curvature of the sphere, 
and with a smooth mallet all bumps 
and wrinkles are smoothened out. 
After this the cap is soldered on 
each zone and the work is rounded 
out again somewhat, and after this 
the two. semi-spheres are fitted to- 
gether and soldered as at “O.” The 
solder should be sweated in the 
seams and not just skinned along 
the edges. 

These spheres have considerable 
expansion and contraction in all di- 
rections, and if the laps are not 
soldered well, they may crack. Then, 
too, all laps should be made to shed 
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the water so if cracks do occur, the 
lap edges will shed the water. Ex- 
perience is about the only guide to 
such work and workmen who want 
to improve their ability should do 
more experimenting, even though it 
is with scrap metal. 





Allied Construction 
Industries Committee to Meet 
in Detroit in June 

John A. Pierpoint, Washington, 
D. C., Past President of the Na- 
tional Association of Sheet Metal 
Contractors, represented that asso- 
ciation at a meeting of the newly or- 
ganized Allied Construction Indus- 
tries Committee, which consisted of 
representatives of sub-contractors 
and general contractors. 

The purpose of this getting to- 
gether of sub-contractors and gen- 
eral contractors is the culmination of 
five years of preliminary work to 
correct improper practices and to 
stabilize credit conditions in the 
building construction industry. 

Two meetings had been held pre- 
vious to the Washington meeting, 
one at Cleveland, Ohio, and one at 
Chicago, Illinois, following the for- 
mal organization of the committee 
at West Baden, Indiana. At the 
Cleveland meeting the National As- 
sociation of Sheet Metal Contrac- 
tors was represented by J. M. Saun- 
ders, while Harry J. Dettmers, pres- 
ident of the Associated Sheet Metal 
Employers of Chicago, represented 
the association at the Chicago meet- 
ing. 

As Mr. Pierpoint stated at the 
meeting of the National Association 
of Sheet Metal Contractors in Cleve- 
land last week, the Washington 
meeting had progressed to a point 
where the sub-contractors and gen- 
eral contractors were calling a 
spad a spad. All mincing of words 
space a spade. All mincing of words 
was done away with and each group 
seemed ready to face the issue with 
a sincere desire to accomplish the 
end aimed at. 

The next meeting of the commit- 
tee will be held in Detroit, Mich- 
igan, some time during the month of 
June. 

There were some _ twenty-five 
building groups at the Washington 
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meeting so that it can be readily 
seen that the project is arousing 
more than ordinary interest. 


The United Roofing Contractors’ 
Association was represented by Geo. 
E. Moore, Chicago, and Clyde C. 
James, Grand Rapids, Michigan. 
The Hollow Metal Association was 
represented by C. F. Burt, Cleve- 
land, Ohio. 


Pennsylvania Sheet Metal 
Men Arrange for Convention 
at Erie, June 19 to 21 

The annual convention of the 
Sheet Metal Contractors’ Asseocia- 
tion of Pennsylvania and the Dis- 
tributors’ and Salesmen’s Auxiliary 
will be held on Tuesday, Wednes- 
day and Thursday, June 19-20-21st, 
1928, at Erie, Pennsylvania. Head- 
quarters at Hotel Lawrence. 

Mixed with splendid talks and 
discussions on the various branches 
of the trade there will be entertain- 
ment and a good time socially, with 
the best bunch of fellows you have 
ever met. Many others have profited 
by attending the meetings, and you 
can if you will, as convention ses- 
sions are a fertile breeding ground 
for new ideas—ideas that mean 
progress, and these ideas are as nec- 
essary to advancethent as steam to 
an engine, gasoline to an automo- 
bile. Ideas with cooperation spell 
success, says W. F. Angermyer, 
Secretary. 


Tuesday Morning 
Registration of delegates. 
Convention called to order by 

Fred M. Braeger, chairman of the 
Convention Committee, introducing 
Hon. Joseph C. Williams, Mayor of 
the City of Erie. 

Address of welcome. 

Response by State President, M. 
F. Liebermann. 

Appointment of Credentials, Res- 
olutions, Auditing and Nominating 
Committees. 

Report of President. 

Report of Secretary. 

Report of Treasurer. 

Announcements by Convention 
Committee. 

Question Box. 

General discussion. 
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Tuesday Afternoon 
Reports of standing committees : 
Trade Development Committee— 

W. C. Markle, Chairman. 


Vocational Education Committee 


—Louis Luckhardt, Chairman. 

Address, “Vocational Education 
in Erie,” by Charles H. Derby, Vo- 
cational Instructor in Academy 
High School. 

Trade Relations and Policy Com- 
mittee—H. G. Hartline, Chairman. 

Overhead Expense Committee— 
R. S. Hahn, Chairman. 

Legislation Committee—John E. 
Pohl, Chairman. 

Program Committee—H. J. Brag- 
gins, Chairman. 

Membership Corinmittee—W. F. 
Angermyer, Chairman. 

District REPRESENTATIVES 
Eastern—George A. Hesky. 
Central—Joseph Urban. 
Western—Louis Luckhardt. 


Tuesday Evening 

Stag party at Kawkwa Inn. Fish 

dinner. Don’t miss this. 
Wednesday Morning 

Address by Paul Biersach, Na- 
tional President. 

Address by W. C. Markle, Na- 
tional Secretary. 

Address by J. C. Miles, Vice 
President, Warm Air Furnace Fan 
Co. 

Question Box. 

General discussion. 

Delegates’ Hour—Start 
thing. 3 

Wednesday Afternoon 

Report of Nomination Committee. 

Nomination and election of off- 
cers. 

Selection of convention city. 

Address by Harry S. Rogers, 
special representative of the Sheet 
Steel Trade Extension Committee. 

Address, “Customers, After All, 
Are Only Human Beings Like Our- 
selves,” by E. A. Scoot. 

Address, “Insurance,” by a rep- 
resentative of Manufacturers’ Cas- 
ualty Insurance Company. 

Question Box. 

General discussion. 

Wednesday Evening 

Banquet and dance, Hotel Law- 


Some- 


rence. 
Toastmaster, Thomas J. Quinn, 
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Secretary, W. F. Potts Sons Com- 
pany. 

Albert K. Rowswell, reader, hu- 
morist and philosopher. Subject, 
“The Value of a Laugh.” 


Thursday Morning 
Distributors’ and Salesmen’s Aux- 
iliary. 
General discussion for the good 
of the sheet metal industry. 


Thursday Afternoon 
Sheet Metal Contractors’ session. 
Report of Credentials Committee. 
Report of Resolutions Committee. 





Horan Stay Hanger Company, 
Louisville, Has New 
Stay Gutter Hanger 

The Horan Stay Hanger Com- 
pany, Louisville, Kentucky, manu- 


facturers of tin and galvanized 


roofing caps, have produced what 
Stay Gutter 


they term MHoran’s 
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Charles F. Hauck & Co. 
Now Located in New 
Quarters at Springfield, Ohio 

Charles F. Hauck & Company, 
who have conducted a sheet metal 
shop in Springfield, Ohio, since 
1875, are now established in their 
new home at 148 West Main Street, 
Springfield. The new store is lo- 
cated at the northeast corner of 
Main Street and Wittenberg Ave- 
nue, one square west of their for- 
mer location. 

The firm in addition to many 
clever stunts in their selling pro- 
gram have the unique slogan, “The 
Proof of the Roof Is the Wear 
Thereof.” The constant growth of 
their business made the move into 
larger quarters necessary. 





Abram Cox Company, 
Philadelphia, Issues 
Booklet on Burning Coal 

Abram Cox Company, Philadel- 


phia, has issued a booklet entitled 





The Hanger Installed 


Hanger. The device is new on the 
market and is so constructed as to 
save time while on the erection job. 
It makes joints in the bead of the 
gutter with the hanger adjusted 
without catching under the eaves. 
The stay wire is adjustable and is 
said to hang box gutter, single or 
double bead, octagon ogee, fancy 
cornice, or any kind of hanging eave 
trough. It is easily and rapidly ad- 
justed and is so made that it will 
carry the weight without sagging or 
spring from the drain line. 


The hanger comes in any size 
from three to ten inches, and the 
hinged movement makes it con- 
venient for placing in gutter before 
leaving the shop. 

Full information can be had by 
writing the Horan Stay Hanger 
Company, Louisville, Kentucky. 


“Burning Your Coal Two Times.” 
The booklet gives extracts from 
technical bulletins of the Bureau of 
Mines of the United States Govern- 
ment, giving suggestions for greater 
economy in burning coal. 

A complete description of the 
parts and method of operation of 
the company’s product is given, and 
the booklet points out how the coal 
is burned in two stages, once on the 
grates and then in the firepot, pass- 
ing flame through all the fire-travels. 





Ed Barquist Enters 
Sheet Metal Business 
at Des Moines, Iowa 

The Ed Barquist' Sheet Metal 
Shop has opened for business in 
contract and job sheet metal work at 
506 East Walnut Street, Des 
Moines, Iowa. Ed Barguist is the 
proprietor of the new shop. 
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Jaekel. 


Left to right, rear row: Mrs. G. A. Frankel, Mrs. Sam Bowring, Mrs. 
W. A. Mechling, Mrs. H. G. Grossenbacher, Mrs. W. Siewing. Middle 
row: Mrs. Luke Tiernan, Mrs. Arthur Symonds, Mrs. D. A. Gibson, 
Mrs. B. S. Phillips, Mrs. W. Cavallo, Mrs. Wm. Dieselhorst, Mrs. Ben 
Kolbenschlag. Front row: Mrs. Harry Gevecker, Mrs. A. P. Faessler, 
Mrs. Charles Bollinger, Springfield, Illinois; Mrs. Frank Mackey, Miss 
Laura A. Orbach, Mrs. Alex. Hoell, Mrs. A. M. Wilsdorf, Mrs. Jerry 
Mascots: Miss Joy Frankel and Miss Gail Bowring 
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St. Louis Ladies’ Auxiliary Entertains at Bridge 
Luncheon in Century Boat Club 


Movement Toward Formation of 
Local Bodies Growing Rapidly 


HE Ladies’ Auxiliary to the 

St. Louis Sheet Metal Contrac- 
tors’ Association held a_ bridge 
luncheon at the Century Boat Club, 
St. Louis, on Wednesday of last 
week. The St. Louis Ladies’ Auxil- 
iary has been recently formed and 
each and every member is putting 
her whole heart and soul into the 
organization work. 

Membership in the organization 
consists of wives and sisters of sheet 
metal contractors in the St. Louis 
Sheet Metal Contractors’ Associa- 
tion. The St. Louis ladies’ body 
has the unique feature of having 
among its membership Mrs, Charles 
3ollinger, who comes all the way 
from Springfield, Illinois, to attend 
the meetings. 

This movement towards the form- 
ation of Ladies’ Auxiliaries to the 


various sheet metal contractors’ or- 
ganizations, started by Miss Mary 
O’Leary of Louisville, Kentucky, 
president of the National Ladies’ 
Auxiliary, is indeed commendable. 
Since the formation of the national 
organization women in many cities 
have taken upon themselves the bur- 
den of putting local organizations 
into operation. In doing this they 
have shown their willingness to 
work with the men. It is to be 
hoped that as, more of the women 
come to understand the purposes 
and the value of such a local organ- 
ization as that in St. Louis, Chicago, 
Louisville, Dallas and many other 
cities, they will not hesitate to join 
in the movement. 

One important work which the 
ladies’ auxiliary is doing is that of 
getting the wives of sheet metal con- 
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Left to right, below—Front row: Mrs. 
Henry Grossenbacher, Secretary; Mrs. 
Ben Kolbenschlag, President; Mrs. Frank 
T. Bokern, Treasurer; Mrs. Ed. Cuddy, 
Sergeant-at-Arms. Rear: Miss Laura A. 
Orbach, Reporter 






tractors acquainted with one an- 


other. The planning of joint enter- 
tainment functions is another impor- 
tant work which the auxiliary is do- 
ing, all of which is toward the up- 
lift of the entire sheet metal in- 
dustry. 

The officers of the St. Louis local 
are as follows: President, Mrs. 
Ben Kolbenschlag ; Secretary, Mrs. 
Henry Grossenbacher; Treasurer, 
Mrs. Frank T. Bokern; Sergeant- 
at-Arms, Mrs. Ed. Cuddy; Report- 
er, Miss Laura A. Orbach. 


Authorship of 
Article, Page 177, in May 26th 
Issue, Incorrectly Stated 


Attention is called to the article 
on page 177 of the May 26, 1928, 
issue of AMERICAN ARTISAN. This 
article carries the by-line of W. B. 
Jordan, of W. B. Jordan & Son, 
Lynchburg, Virginia. This by line 
appeared on the article inadvertently 
in error. The article was written 
by Alfred L. Jordan, the son of 
W. B. Jordan, and we wish to make 
this correction. 
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Is Advertising Economic Waste for Sheet Metal 


OW many times have you 
heard business men exclaim, 
“Spend money for advertising. . . 
I should say not my over- 
head costs are eating up my profits 
now !” : 

The next time you hear that or a 
similar expression, put the man 
down in a special mental classifica- 
tion as short-visioned. In the popu- 
lar idiom of the 


Contractor? 


By Witiiam McFee* 


of ten neither would there be jus- 
tification for his retaining experi- 
enced advertising counselors with 
their intensive planning high class 
art and copy and the rest of the 
paraphernalia of true printed sales- 
manship. 

Unless, then, the contractor has 
arrived at the place where he can 
pay handsomely (of course, with 


sheet metal, of formed products, is 
the logical advertising counselor for 
the contractor. If he is at all pro- 
gressive this manufacturer is al- 
ready telling his story to the gen- 
eral public—the contractor's own 
audience. Moreover, if he is wide- 
awake to his opportunities he is do- 
ing everything in his power to 
cement relationships between con- 
tractors and buy- 
ers of sheet met- 





day, “he doesn’t 
know his stuff.”’ 

True, this 
great modern 
force, this mold- 
er of human 
emotions and 
opinions, isn’t a 
panacea for sales 
ills. It will not 
make an inferior 
product or serv- 
ice superior. It 
won't offset in- 
different sales- 
manship. Neither 
will it win fame, 
prestige and 


profits for the 
meek - hearted, tor industry. 
the tenderfoot 


whose seles are 
easily blistered. 
Co6érdination ! 





The American Artisan, 
620 So. Michigan Avenue, 
Chicago, Illinois. 


(Attention Mr. Geo. J. Duerr, Editor) 


Gentlemen: I notice on page 160 of the May 26th issue of the 
AMERICAN ARTISAN a cartoon, caricature, or what have you, which 
is quite interesting. 

This man, Mr. Merrill, in my judgment, is just the man the fur- 
nace industry has been looking for, for many years. 

What the furnace industry needs just now, is a man of extraor- 
dinary power of observation and analysis in order that he may solve 
that perplexing problem: ‘“What’s the Matter With the Industry ?” 

Mr. Merrill knows of our organization only by hearsay, yet he 
caricatures the whole of our organization. 
legs, our secretary’s cigar, our chief draftsman’s white vest, our 
auditor’s glasses and our president’s waist line. 

Any man who can so completely and accurately analyze an indus- 
trial organization, is certainly the man to get us out of our rut. 

I, therefore, suggest Artist Mr. Merrill, as the director-in-general 
of the warm air furnace industry, with the object in view of combat- 
ting the national advertising campaign now being put on by the radia- 


Yours very truly, 


The Warm Air Furnace Fan Company 
J. C. Miles, er 
Vice President 


He has my hat, and my 


al work. 

This, to be ac- 
complished effec- 
tively, calls for 
utmost codpera- 
tion between 
manufacturer 
and contractor. 
Above all, the 
manufacturer 
should sense 
keenly the con- 
tractor’s sales 
problems, both 
now and of the 
future. Further- 
more, he must 
meet those needs 
to the best of his 
ability. Sound, 
convincing deal- 
advertising, 
founded on the 
bedrock of inti- 








. there’s the 
secret, if secret 
it may be called. Carefully-planned, 
well-conceived and executed adver- 
tising is codrdinated with the vari- 
ous divisions of the business—pro- 
duction, sales, and the human ele- 
ment. 

Now, how does all this apply to 
the sheet metal contractor? The 
average contractor is hardly in the 
position to conduct an elaborate and 
searching survey of his local or re- 
gional markets. In nine cases out 





*Article written by Mr. McFee for 
the Texas Sheet Metal Contractors’ 
Bulletin, and appearing in the Armco 
Ingot Iron Shop News. 


the expectation of being rewarded 
handsomely, too) for exclusive and 
individualized advertising, he is 
likely to drop the idea much as he 
would hot solder. 

Still dropping an idea is not los- 
ing it. And this idea of advertising 
to develop and expand a business 
simply will not be lost. It is funda- 
mental, vital as essential to 
present-day business as air is to 
existence. 

Manufacturers Can Help 

So the wise contractor turns 
“manufacturer-ward.” And why 
shouldn’t he? The manufacturer of 


mate acquaint- 
ance with product and consumer 
habits, is the answer. 

On the other hand the balance of 
effectiveness lies with the contrac- 
tor. His is the power to breathe 
life and animation into the adver- 
tising campaign or, he can 


. let it suffocate and die a natural 


death. All the King’s horses and 
all the King’s men won’t move sheet 
metal off shelves that are weighted 
with dust-covered and forgotten 
dealer helps. 

To get down to brass tacks, let’s 
take some of these more important 
“dealer helps” and analyze them, 
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both for purposes and anticipated 
results, 


Shop Signs Attract 

At the top of the list is the shop 
sign. Here, at the entrance to your 
shop, the prospect is greeted, for in- 
stance, with the announcement that 
you do “quality work with quality 
iron.” It identifies your shop .. . 
associates it in the mind of the pros- 
pect with convincing advertisements 
that he or she read in the great na- 
to business. Not miracle workers, 
tional magazines. Undecided minds 
and hesitating feet are guided 
within; and, once inside, your ex- 
perience with things sheet metal 
combined with the selling instinct 
gains another customer. 

The pity of it is that so many of 
these excellent “stop” signs are ob- 
scured, neglected, unusued, instead 
of being conspicuously out there in 
front where they can play their part 
in boosting profits. So much for 
shop signs. Suffice it to say that 
they are achieving much in the way 
of getting new and profitable bus- 
iness for the sheet metal contractor. 


Let Them Know You're 
_ Busy 

Then there is the job card. Every 
assignment, whether it be a repair 
job, replacement, or new work, 
ought to be announced to passersby. 
The effective way to do it is with 
the job card. 

Colorful, attention-attracting, 
with the contractor’s name promi- 
nently displayed, it tells the world 
that he is out after the business and 
that he’s getting it, too. You know 
how the world respects, admires, 
and turns to the go-getter. 


Letterheads Give Distinc- 
tive Tie-Up 

Letterheads and billheads are an- 
other medium for impressing your 
audience. Like most other dealer 
helps, these are supplied free by the 
manufacturer, usually with the pro- 
vision that, along with your shop, 
his product be mentioned. If you 
are handling his product and it is 
one that your prospects know, or 
should now, it is mighty good bus- 
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iness to use this material to the 
fullest extent possible. 


Everybody Reads a 
Newspaper 

Newspaper advertisements oc- 
cupy an important niche in estab- 
lishing closer contact with prospects 
and customers. Here, again, the 
cost usually consists of the actual 
space purchase. The manufacturer 
furnishes the copy and engravings, 
or, as is more often the case, sup- 
plies matrixes in various sizes. This 
latter method is simple, effective 
and economical for the contractors, 
provided the manufacturer has ap- 
plied his knowledge of how, when 
and where people buy sheet metal 
work. 


Who’s More Welcome 
Than the Mailman? 

Another form of printed sales- 
manship that is justifiably coming 
into its own among sheet metal con- 
tractors is direct-by-mail advertis- 
ing. If the contractor specializes in 
any particular kind of construction, 
such as roofing, ventilator work, or 
blower-pipe systems, this method of 
advertising is made to order for 
him. He can compile his mailing 
lists from directories or records of 
past business, have the manufac- 
turer prepare or assist in the 
preparation of letters and enclos- 
ures, and then go straight to the 
buying heart of his prospects with 
powerful, impelling and personal 
messages. 

But direct-by-mail advertising is 
not only for the sheet metal special- 
ist. It has its place in every adver- 
tising program designed to draw 
prospects to the sales “mat.’’ The 
general sheet metal contractor can 
break down his many lines and 
direct his mail appeals to each. As 
an illustration, one or more mail- 
ings can be sent out to get spring 
business—repairs, replacements or 
new construction. In the fall, or 
throughout the year for that matter, 
there are furnaces that need atten- 
tion. One or two letters to furnace 
prospects are in order here and, 
with suitable enclosures, they should 
pull business. But again, much de- 
pends on whether these letters and 
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enclosures are properly conceived 
and attractively printed, typed, 
multigraphed or mimeographed. 

Once more the manufacturer ap- 
pears on the scene. By providing 
appropriate folders, booklets, return 
post cards, and assisting in the 
preparation of selling letters, the 
contractor’s advertising costs are 
pared to the core. 

These are the major divisions of 
advertising so far as the sheet metal 
contractor is interested. Of course, 
billboards, directory and program 
advertisements, car cards, and other 
ramified forms have their places in 
the sun also. But for putting the 
prospect into an acceptance mood 
the five varieties discussed in the 
foregoing will do the job effectively, 
efficiently, and economically. 


An Aid to Sales 


Even though the contractor def- 
initely expects advertising to be a 
promoter of sales—and he has 
every reason to expect this—it must 
constantly be remembered that all 
forms of advertising are only aids 
nor charm or black magic, but tools ; 
as much so as the very machines 
and instruments that are used in 
fabricating sheet metal. Only the 
one helps to create business and the 
other functions after that business 
has been created. 


Like a Snowball, It Grows 
as It Goes 


Continuity is the last word in 
successful advertising—or persist- 
ence, perseverance, consistency— 
whatever you choose to name it. 
Usually spasmodic advertising only 
“carries coals to Newcastle” 
gets its sponsor nowhere in particu- 
lar. Rather it is the piling up of 
many continuous impressions, no 
matter how insignificant they seem 
on the surface, that eventually 
service rendered is attuned to the 
sweeps away the buyer’s natural re- 
sistance. Finally, if the product or 
spirit of the advertising, you have 
won a staunch customer, to have 
and hold by continued advertising 
and “quality work.” This is the end 
to which well-planned advertising is 
the means. 


a 


a 


Tn a on 
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May Closed With Three More Steel Stacks Active—Sheet 
Miils Cut Down Backlogs 


More Interest in Third Quarter Pig Iron—Non- 
ferrous Metals Firm With Exception of Tin 


LAST furnace activity reached 

the highest point in eleven 
months when May closed with 197 
stacks in blast, a net gain of three 
over April 30. 

Not since 1923 has May regis- 
tered an increase in active stacks 
and, significant of the virility of the 
steel markets, the showing was 
made possible entirely by the light- 
ing of steelworks units. 

Sheet demand, excepting that of 
the automotive industry for the full 
finished grade, is contracting and 
operations are partially sustained by 
backlogs. 

Mahoning Valley mills are at an 
85 per cent gait this week, three 
points over last week, but Chicago 
is pressed to hold at 60 per cent. 
Quoted minimums of 2.65 cents, 
Pittsburgh, on black, 1.95 cents on 
blue and 3.60 cents on galvanized 
are by no means the extreme mitii- 
mums, especially on black and gal- 
vanized. 

Specifications for tin plate are 
easily the best for any finished prod- 
uct, enabling makers to average over 
90 per: cent. 

Pig Iron 

At Pitt8burgh, merchant pig iron 
furnaces admit defeat in competi- 
tion for basic tonnage, being unable 
to follow the downward price trend. 

A Johnstown steelworks and a 
valley steelworks shared the order, 
the latter taking 18,000 tons. 

Merchant stacks are maintaining 
$16, valley, as minimum. Bessemer 
iron at $17, valley, is selling in small 
lots. Only one sale of 150 tons of 
malleable is noted at $17.25, valley, 
for a specific analysis, ordinary 
malleable being obtainable at $17, 
valley. All producers of foundry 
iron now recognize $17, valley, as 
the maximum obtainable, and at 
least two interests have booked up 
regular customers for 1,000 to 5,000 
tons at that price. 


Average sales prices for May on 
basic and bessemer pig iron, as com- 
piled by W. P. Snyder & Company, 
are $16.25 and $17.287, respectively. 

These compare with $16.70, the 
April basic average, and $17.50 for 
April for bessemer, which was the 
unchanged figure for four months. 

A year ago the May averages 
were $18.20 and $19.18, respec- 
tively, for basic and bessemer. 

At Chicago, quiet inquiries are 
developing orders for a fair volume 
of pig iron. A malleable inquiry in 
western Michigan calls for 3,000 
tons. 

It is estimated that close to 30,000 
tons are on inquiry, some for whole 
or part of third quarter. Prompt 
shipment is asked in many instances. 
The rate of shipments, which are 
close behind those of the past two 
months, indicates a healthy rate of 
consumption. 

The price of $18, base, Chicago 
furnace, has developed steadiness 
and is holding. 

At Birmingham, sales of pig iron 
are in small lots and not as active as 
recently. 

Deliveries have not lessened, and 
furnaces are shipping more than 
they are making. Eleven blast fur- 
naces are producing foundry iron. 

The price is $16, base, Birming- 
ham. 

Copper 

Copper is unchanged, with elec- 
trolytic quoted 14.75 cents, delivered 
Connecticut, and 14.8714 cents, de- 
livered Middle West; refinery, 
14.62% cents; lake, 14.75 cents and 
14.87% cents, and casting, 14.50 
cents. 

Zine 

Prime Western has been in a dull 
market, with producers asking 
mostly 6.15 cents, East St. ‘Louis, 
but with a little prompt metal avail- 
able slightly less. 

Producers are firm, partly on ac- 


count of the strong ore market at 
$40 a ton, and partly because they 
believe users will be forced to buy 
more actively soon. High grade 
metal is active and unchanged. 
Lead 

Buying has been large and well 
diversified. 

The market is strong at the level 
reached a week ago in two jumps of 
ten points each to 6.30 cents, New 
York. 

Tin 

The tin market has been in a fairly 
active condition today, but owing to 
larger offerings the prices have 
undergone a little further reaction 
to 49.3714 cents on Straits tin for 
spot and June deliveries and 49.50 
cents for futures. It was reported 
this morning that 49.374 cents was 
bid for spot Straits without accept- 
ance and that 25 tons were sold at 
49.50 cents, but this afternoon sev- 
eral lots have been sold at 49.37% © 
cents with sellers over at this price. 

July and onward have been done 
at 49.50 cents and some far distant 
futures in comparatively small 
amounts are said to have also been 
done at this price. 

Solder 

Chicago warehouse prices on 
solder are as follows: Warranted 
50-50, $32.25; Commercial 45-55, 
$29.25; plumbers’, $26.25; all per 
100 pounds. 

Old Metals 

Wholesale quotations in the Chi- 
cago district, which should be con- 
sidered as nominal, are as follows: 
Old steel axles, $16.00 to $16.50; 


_old iron axles, $23.00 to $23.50; 


steel springs, $16.50 to $17.00; No. 
1 wrought iron, $11.50 to $12.00; 
No. 1 cast, $12.75 to $13.25; all per 
net tons. Prices on non-ferrous 
metals are quoted as follows, per 
pound: Light copper, 934 cents; 
zinc, 31% cents ; cast aluminum, 1214 
cents. 
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Chicago Warehouse Metal and Furnace Supply Prices 


AMERICAN ARTISAN is the only publication containing Western 
Metal, Furnace Supply and Hardware prices corrected weekly 





METALS 


PIG IRON 
Chicago Fdy., 
No. 2 





Superior Charcoal.... 27 04 
Malleable  ...cceeccceseees - 18.00 
FIRST QUALITY BRIGHT 
ain PLA PLATES 


1c 20x28 112 sheets...$25 10 
Ix 20x28.........+...+- 39 60 
20x28 66 sheets... 7 20 








12 
IC 20x28, 26-lb. 112 sheets 
Ix 28, 26-lb. 112 sheets 3 80 
IC 20x28, 20-lb. 112 sheets 
IV 20x28, 20-lb. 112 sheets 22 
IC 20x28, 16-lb. 112 sheets 18 05 


“ARMCO” INGOT IRON PLATES 


No. 8 ga. up to and including 
% in.—100 Ibs. .........-$4 56 


COKE PLATES 
Cokes, 80 a. base, 20x28. su 60 
Cokes, 90 Ibs., base, 20x28. 13 80 
Sonee, 100 ma base, a it oo 


2 s Tg ag ne 14 80 
Cokes, 136 Ibs., base, I 

















PPTTTris Tee «+. 16 4 

Cokes, 155 iba, base, 66 9 ae 
Cokes, 175 Ibs., base, 66 

OCB nccccccccccccccecs 10 06 
Cokes, 196 lbs, base, 66 

sheets ...... coccccccscoe 16 90 


BLUE ANNEALED SHEETS 
Base 10 ga......per 100 Ibs. $3 60 
“Armco” eT) ga..per100lbs. 4 00 

ONE rase pol ROLLED 


100 Ibs. $3 75 
100 3 90 


No. 18- ebieethe - 





Ibs. 
100 Ibs. 3 96 
--per 100 Ibs. 4 06 
--per 100 Ibs. 4 10 
per 100 Ibs. 4 20 
29.... ++++-per 100 Ibe. 4 35 
per 100 Ibs. 4 46 


“ARMCO” GALVANIZED 
“Armco” 24....per 100 Ibs. $6 16 


GALVANIZED 





-Pper 
: per 100 Ibs. 


BAR SOLDER 
Warranted 


50-50 ....... per 100 Ibs. $32 25 


45-56 ........ per 100 Ibs. 29 26 
-+-Per 100 Ibs. 26 25 


In Slabs ....... trecsecees 8 8 50 


SHEET ZINC 


Cask Lots (600 Ibs.)....... $12 25 
See 13 26 


BRASS 
Sheets, Chicago base........ 18%c 
Mill base 
Tubing, brazed base......... 27T%ec 
WO AED | tnd nek welatire «2 bos 18%c 
Py eee 16%c 


COPPER 
Sheets, Chicago base........ 24%e 
SE IS 5 0 0's in oo hiss sal iste 
Tubing. seamless base....... 26%c 
Wire, No. 9, B& S Ga..... 19%Cc 
Wire, No. 10, B & S ga..... 19%e 
Wire, No. 1 1.B & S Ga..... 20%c 
Wire, No. 3, Ga. a 
Reavier ........ ithe nike: 19¢ 


LEAD 
Matton. Fad .acesvetiacaess $7 30 
BES dvacnd bec cande 106s b'ateos 8 30 
= 
Pig Tin ... -per 100 Ibs. $58 00 


ee DEB ccccce per 100 ibs. 59 00 


HARDWARE, SHEET 
METAL SUPPLIES, 
WARM AIR FURNACE 


FITTINGS AND ACCES.- 
SORIES. 
pager uP es 1/16...... y per Ib. 


--6%c per Ib. 
-+-6e per Ib. 


boa ° 
Bilt jour 3/32 to 
Corrugated Paper (260 
sq. ft. to roll)... .86 00 per rell 


BRUSHES 
Furnace Pipe 
Bristle, with handle, each $0 75 
Flue Cleaning 
Steel only, each......... 1 26 
BURRS 


Copper Burrs only ......40-2%% 
CEMENT, FURNACE 
American Seal, .5-lb. cans, net $ $s 


American . 26-1 


Adams’ Revol 
Wt. Doz. Price Dos. 
6. Mi. cvervece oBE BBB. .cccccce $11 60 
GS Wh cccscese 24 Ibs.. coce 21 
FT Miccovces BO BBB. ccc cccce 13 60 
8 in.........83 Ibs......... 15 00 
9 Im.ncccccecSh 1BBccccccce 16 
BD Poccc cee --56 Ibs......... 18 00 
Be Gin cs stein 66 Ibs......... 00 
86 Bh. cscece 220. TRS.. co ccces 6 00 
CLINKER TONGS 
MOM ccc cdctcsccetvadessses $0 75 
Se Mai, < o Aea baste ates o0é 8 40 
CLIPS 


50 

rivet i Bteel, wyith tall 
pieces, per gross ........ 7 60 

Tall pieces, per gross..... 2 40 


3 Ib. and heavier.....per 1b. 40¢ 
BU TA os cocces oeeee+s per lb. 45c 
2 Disc ccigee eecves per Ib. 48c 
BMH BA cctcveces seeeees por lb. b5c 
S.A. bwecces odenasebae 60c 


CORNICE BRAKES 
Chicago Steel Bending 


Mea. 1 te GB. cccoccecsccces ..-Net 
CUT-OFFS 
Gal., plain, round or cor. rd. 
BO GRMBO «cccccccccdccccccece 3 
28 gauge ...... Genddéan dns cee 35% 


D 
“Yankee’ Hot Air 
each 20c, doz......$1 60 


Smoke } 
7 inch, 
8 inch, doz.. 





Check and Collar Complete 
° foem, o- eecece eveeeseoes i 00 
neh, each......... oe 
Only 
8 iach. GR cc cvcccccccsce e : HY 
n iinénsesedcceces ee 
Collar Only 
OS: DRGs: GEER ciccccccevcosee 60 
9 BREM, EBEBecccccccccccece 65 
Ne, 8 CHEGK 
8 inch, ench.........+.> coe 1 OO 
9 inch, each......-....... 1 00 
10% — >, = Stam No. 1 
2 Check 
Diamond yay 
T ORG, BeBe ccdccccvececce -.8 2 00 
B MGR, GOB. cccccesesceccee § 
9 SMOM, GOBccsccccccececcee § 
10 imch, GOS.........+. + s-. 6 00 


Adams’ Sheet Metal 


UR, Gc ccccavnécectece $1 60 
@ SGM, GiRiccavccccesseccs 2 20 
DP BG Gt onct ce cccscctesa 2 6e 
BP Gi Goa wcccovicndiccet 2 80 
SD GGG, GiB. evccocscedevees 3 60 
B6 Gmeh, GOB. cccccvccecseccce 5 00 


EAVES TROUGH 


Galv. Crimpedge, crated 75 & 5% 
SUB, “HE”. ccdncddctwsane 60% 


ELBOWS 
Conductor Pipe 


Galv. plain or corrugated, 
round flat Crimp. 


SP ME “esosdseucdsvoness 60% 
26 Gauge ....... TYTTTiTT 45% 
SG GUD ccccdisvcstscscne 15% 
Galv. & Terne Steel 
Plain ge. and Rd. Corr.: 
ff Sree: ee earree 60%, 
BS Ge, << cccvecvesocdesoes --465% 
OS Ge, -cs006tennsi40doosibe 15% 
Square Corrugated 
No. 28 Gauge .........se+- 60% 
SS GRMBD ccccccccosevesone 35% 


Portico Elbows 
Standard Gauge Conductor Pipe, 


plain or corrugated. 

Not mested ........+.. 70& 6% 

Nested Solid ......... 70&65% 
Sq. Corr., A. & B. & Octagon 

BO GO. ccccccccecsosecscess 50% 

BB GR. cocccccesedoseocesece 35% 
Portico 

Se. nicki vated 45% 
Copper 

16 oz., all designs.......... 50% 
Zinc— 

All GRVTED coco cvecscccccccs 60% 


ELBOWS—Stove Pipe 
1-piece Corrugated, Uniform Blue 
“Milcor” No. 28 Gauge. Doz. 


Gelmeh ..ccsere eeecesee «++-$1 06 
6-inch ....:.. eedesean ecoose 32 
CORO < ccewcccastoesses cooe 2:96 
Special Corrugated 
CelmGR wccccccce accevenidoad $1 00 
FeO cccesesee cccccccmcces & 


Adjustable—Uniform Blue 


Blue. 
SOUS; cvdabhcdnsseccas acess $1 65 
PORE .xscncoseetecuuet cooce 2 TE 
TORE cccccccccescoce eececeve 2 10 


WOOD FACES—50% off list. 


726-6-12%% (100 rods)....$28 68 
1948-6-14% % (100 rods).... 43 62 


FILES AND RASPS 


Heller’s (American) ...... 50-10% 
AGROTIGER cccccccccccccess 60-10% 
BADGES casccevccccccocvcscecte 50% 
Black Diamond ...........+:. 50% 
Bagte . cscs baebEGacnncccocece 50% 
Great Western ..... ssesees 50% 
Kearney & Foot ............. 50% 
McClellan ...... Seesigvcecs +++ 50% 
Nicholson ......+..+++:. eecece 50% 
GEE  béccesendedcoccecced 60% 


FIRE POTS 
Geo. W. Diener Mfg. Co. Ba. 
No. 02 Gasoline Torch, 1 
GE. cocccccceces panes a 20 
No. 0250, Kerosene, or 


Gasoline Torch, 1 qt... 6 &@ 


No. 10 Tinner’s Furn. 
Square tank, 1 gal..... 11 26 


No. 16 Seeer's Furn. 
Round tank, 1 gal...... 16 7¢@ 


No. — Gas SriGering Fur- 
BOSD cocccedsccceccccese 3 60 


No. 110 Automatic Gas 
Soldering Furnace .... 10 60 


Quick Meal Stove Co. 


Vesuvius, F. O. B. St. Louis 30% 


(Extra Disct. for large 
quantities.) 


GALVANIZED WARE 


Pails (Galv. afte made), 


10-qt. . ...$2 00 
bk - > Galv after sates 
canes - 7h fh 
fi uteeae dips bs wwhle cow ae 
GLASS 
Single Strength, A, 52-in. 
DE, <ocbetadvoccanenss 89-5% 
Single Strength, 9, 34 to 40- 
ce esaasoachad 89-5% 
Single Strength, A, all other 
DED oak Secees ocbed 89-5% 


Double Strength, A, all sizes 89% 


HANGERS 
Conductor Pipe 
Milcor Perfection Wire..... 2he 
Milcor Triplex Wire....... 10% 
Eaves Trough 


Milecor Steel (galv. after 
forming) List ....pluse 182%% 


Milcor Selfiock EB. T. Wise, 
BES asSccccsoecoose plus 60% 


Conductor 


“Direct Drive” Wrought 
Iron for wood or brick..15% 


HUMIDIFIER 
“Frent-Rank,” Automatic 
In single lot@..........+5+. 50% 
In lots of 10 or more... .50-5% 
In lots of 26 or more. ..50-10% 
Vapor pans, etc., each...... 50% 
LIFTERS 
Stove Cover 
ppered ........ per gro. $6 0@ 
BROSMB cccccéces per gro. 4 76 
MALLETS 
Hickory ......«.. per dos. $3 25 
MITRES 
Galvestess steel mitres, 
BD Gis wosccececesdecceoscoes Te 
me Ge See codesdsscvecsees 60-20 
NAILS 
DC Socsaekceeancenees $4 36 
GS BUG ccccccscccccccccccs 435 
Wire 
COPRMBOM cccccccecsss er Ur 
Cement Coated .........«.. 3 10 
(Continued on Page 72) 








Mention AMERICAN ARTISAN in your reply—Thank you! 
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ADVERTISERS’ INDEX Markets—Continued from Page 70 





. RIDGE BOLL 
The dash (—) indicates that the advertisement runs NETTING, POULTRY edin: tute ce 
. . v., m Ridge 
on a regular schedule but dees not appear in this issue.  “%)raized before weay- = WONG Sic c cs dhe oo8s oll 15-10-5% 
Galvanised after weaving. 60-10 — Plain Ridge Roli 18-10% 
A L Globe Finials for Ridge Roll..50% 
Aeolus-Dickinson Co.......«++. 738 Lamneck & Co., W. E......... -- PASTE 
Agricola Furnace Co........+«. — Lamson & Sessions Co., The... — Asbestos Dry Paste: SCREWS 
Akrat Ventilators, Inc......... 77 Langenberg Mfg. Co..........-. — 200-Ib. Barrel ...........$16 0 
American Brass Co.........+: 62 La Salle: Machine Works...... — tk barrel ........... 8 75 Sheet Metal 
American Foundry & Furnace Lenriox.Furnace Co. ......... endl i0- 1b. bag .: se eeecesesees : “e 7, Mx%, per gross........ $@ 62 
Ce 6s i wetanicget Ps pots ceek — Linde Air Products Co........ ~- ROE B. 60 No. 10, %x8/16, per gross 68 
American Furnace Co....,.... 45 Lupton’s Sons Co., David —— iret he cartons ......... 35 No. 14, %x%. per gross.. 88 
Armco Distributors Assn. of 
pC ee Pee Cr Pee ere 73 POKERS, FURNACE 
American Steel & Wire Co.... 75 M Bach ....... oh ines, lalate de ge $0 75 —— 2 NNEES 
American .Wood Register Co.. — Marshalltown Mfg. Co. . 
PR LE SPE, “SOO 7g May-Fiebeger Co. ...........: “ POKERS, STOVE Viking .......... étehnet ive $22 00 
Aver Mogiater. Co........ es cus 4g Meyer & Bro. Co., F........... 49 Westend peated, coi] handles, a 46 
“Lec » Meyer Furnace Co., The...... 42 r doz. teases Lennox Throatless 
Aut tic H idifier Co..... 4 
a ' Milwaukee Corr. Co...Back Cover “a Steet, __stt oF bent, $0 75 NO. 18 ..-eeeeeseeees +000 85% 
Moncrief Furnace Co.......... 46 Shear blades .......... +0 +. 10% 
B Mt. Vernon Furn. & Mfg. Co.. 43 PIPE (f. o. b. Marshalltown, Iowa) 
Banner Mahoning Furnace Co. — Mueller Furnace Co., L. J..... — Conductor 
Barnes Metal Products Co...:. — Cor. Rd., Plain Rd., or Sq. s 
Bek & OO. §.6.. cer wees, _— N nie SHIELDS, REGISTER 
meee eR, Ge... .. cawetancan 75 vanized No. 1 “ ° 
BD. @ F, Moy. Co........5i0008 48 New Jersey Zinc Sales Co, The -— Crated and nested (all oat eee 
gauges) ........ «ones T8-3%% No. 2 “Gem” wal..... 6 0@ doz 
Berger Co., L. D.........-+e8: —_ Crated and ‘ot nested 
EE. ee ee 79 (all gauges) ..........70-15% 
Braden Mfg. CO.......6-se06. _ oO SHOES 
Brillion Furnace Co........... — Osborn Co., The J, M. & L. A. — (Furnace Pipe Galv. 28 G P 
Buckeye Products Co......... — Oxweld Acetylene Co. ........ 61 Doubl and alv. auge, Plain or cor- 
Burgess neldatting Furnace Co. — Pitt aera 50% wumated round Set erting. ..00% 
Burton Co, W.’S Single Wall Pi Pipe, Round 26 gauge round flat crimp... .45% 
vo Wee Tee eveeseeeee — Galvanized sneeeeee BO% 24 
Pp Gal Sor ack =. it: *% gauge round fiat crimp....15% 
Parker, Kalon Corp........... -- CEB ccccccccccccccrcses OG 
Cc RE ORE coi icnainst enue 78 SNIPS, TINNERS 
Calkins & Pearce ............ — Peck, Stow & Wilcox.......... — Lead 
Chicago Solder Co...........- 75 Premier Warm Air Heater Co. 52 Per 100 Ibs. .........-+.- $12 60 Clover Leaf ........ -+-40 & 10% 
Cleveland Castings Pattern Co, 46 Prest-O-Lite Co. Ine, ........ — Stove Pipe a soeeces rereee M@ & 10% 
Chicago Metal Mfg. Co........ we “Milcor” “Titel taal Cee ~ eceevecececesscccccceses OO 
Connors Paint Co., Wm...... —_ Q we oy jie COF «seuss . erocccceses 
poms th Brass Research As- __ Quick Meal Stove Co.......... 79 ott - ° sings O'S 10 60 
Quincy Pattern Co. ........... 46 tee; ; seeaee gees a 11 00 SQUARES 
u inc. 
b a J en ce Steel and Irom ...... dontae ..-Net 
R 80 gauge, & inch U. a (Add for bluing $3 per dez. net) 
Detroit-Michigan Stove Co....— Richardson & Boynton Co.... 59 n eoececcccsesvess 0 
Dieckmann Co., Ferdinand.... 78 Rypolt Heater Co. ......-++++ oe - = © inet v. Cc. 10 00 MUETO  -- ee esse eeereenesee sees «Mat 
Diener Mfg. Co., Geo. W...... 79 Ryerson & Sons, Inc., Jos. T.. 79 30 ga 7 inch U. C. BE cccvseces eerescesceseceses NOt 
Dreis & Krump Mfg. Co....... 75 nest eececccccsccccce 28 OO 
as po Try and Bevel............+..Net 
Ss ant Mate 
- Try and Mitre....... seeesee Net 
E Sheet Steel Trade Ex. Comm. — S-Inch, 38 ga....per dos. $ 4 00 
Baglesfield Ventilator Co...... — Stearns Register Co., The.... 48 All Zime Fox's ........++++--per dom. $6 00 
Miesumamm, © Wk - cccctciccesics -- — Code Computing Rule No. 11, all styles............60% Winterbottom’s nitions. sade 
Di chives aakar ets + ¢deaeeel -- 
PULLEYS 
Standard Furn. & Supply Co... 44 
Furnace Tackle.... doz. $0 85 
é F Standard Ventilator Co....... 75 Seve nenereeha | ee 8 60 STOPPERS, FLUB 
Fanner Mfg. Co........-+.-08: — St. Louis Tech. Inst........... 78 Furnace (enameled) 
Floral City Heater Co........ 44 Stover Mfg. & Engine Co...... ome seeeeeeeceeecees DOF Oz. 75 Common ..........per doz $1 10 
Fox Furnace Co. ...........+: — Sturtevant Co. ..............+ 47 Gem, No. 1........per dos. 1 10 
Forest City-Walworth Run Success Heater Mfg. Co....... PUTTY Gem, flat, No. 3....per doz. 1 06 
Dey. Se cus <banusaces cede ee ey ee er or Front Cover Commeretal Putty, 100-Ib. 
Fort Shelby Hotel ............ — ccccceccocccccccccoscee OO VENTILA 
Friedley-Voshardt Co. ........ 79 T TORS 
RANTS Standard ...... coseeee B80 te 40% 
Taylor Co., N. & G.......++++. - = QUAD 
G Technical Products Co........ 78 Malleable Iron Damper......10% 
Gerock Bros. Mfg. Co......... 7g The Thatcher Co............-- -- WIRE 
Tuttle & Bailey Mfg. Co...... as REDUCERS—Oval Stove Pipe Pint ‘ 
XXth Century Hts. & Vent. Co. — Per Des. “OM Seneeies wie, Ue e. 
H 71—6, 28-gauge, 1 doz. in opie debesece at 
COTTON .....+.0e+eeeeqess- $3 00 Galvanized barb wire, per 
Harrington & King Perf. Co.. 78 U BOO TRG. scdaccvesccadscee 8 MD 
Hart -& Cooley Co...........-. 4 Wire Cloth—black painted, 
helen Beara > edie Co. be Unishear Co., Imc..........«+- — REGISTERS AND BORDERS 18-mesh, per 166 sq. ft.... 1 96 
Utica Division, Richardson & Cattle Wit catch 
Hess-Snyder Co. ...........:+ — Baseboard, Floor and Wall. ae 
Hessler Co., H. E CN Ge ewe vecons _ weight per 1090 Ibs.. 3 8¢ 
essler Co., H. E. ............ —_ Cast I Beini-Steei 22103248 Galvanized Hog Wire, 8 rod 
Horan Stay Hanger Co. ...... oe Steel and Semi- webpage spool, per spool ......... 3 18 
Homer Furnace Co, .......... — Vv Baseboard. 3 . adapta = Galvanised Plain Wire, Ne. 
Byes’ ME. CG. os. ceases sat¥. — mp esata a ee 9, Per 100 Ibe.,...+--s0-0- 3 88 
Vedder Pattern Works ....... 46 A bic  Celiing Ventliator: Bt Pi 
Viking Shear Co. ...2.:-...--. 79 Wajustabis  Catitng “Went sere 0: FON, SP 22. 3 80 
I Register Faces—Cast and Steel 
Independent Register & Mfg. Ww WRINGERS 
Japanned, Bronzed and 
Ob. .. 5¥stehe ke etaehestas — Warm Air Furnace Fan Co... — Piated. 4x6 to 14x14.......40% Ne. 790, Guarantees ...eneh $5 10 
Inland Steel Co. ....:.:...... — Waterman-Waterbury Co. .... — Large Megietes J 0% No. 170, Bicycle ......eneh 4@ 76 
Interstate Machinery Co...... 78 Western Steel Products Co.....— rf me eh A No. 670, Domestic ....each 4 36 
Wheeling Corr. Co. .......... _ taxié to 38x42.............68% No. 110, Brighton ....cach 8 76 
Whitney Mfg. Co., W. A...... 79 No. 750, Guarantee ...each § 10 
K Williamson Heater Co. ....... — Ventilating Register No, 740, Bileycle .....0caeh 4 70 
Kernchen Co. .............++ — Wise Furnace Co. ........... 46 Small per pete III: °F Ne. 32, Pioneer. .....c0cm 8 40 
SS. SOF era 46 Wonder Gas Appliance Co....— - lan aad te Neo. 3, Superb ......eneh 38 68 
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ARMCO 


INGOT IRON 


RESISTS RUST 


It’s ductile—forms easily. 
Cuts cost—in shop and on the 


b. 
contented customers. 
Is easier to sell—prospects 
know it. 


ARMCO Distributors Ass'n of America 
Executive Offices, Middletown, Ohio 

















PERFORATED METALS 


WOU 


In Steel, Zinc, Brass, Camas. Tinplate, etc. 
For All Screening, Ventilating and Draining 
EVERYTHING IN PERFORATING METAL 


THE ARRINGTON ¢ & KING PERFORATING (0 







‘Ew y 











GEROCK BROS. MFG. CO. 
SHEET METAL ORNAMENTS 


- AND STATUARY 
1252 So. Vandeventer Ave., St. Louis, Mo., U.S.A. 
Write for Catalogue 








FEOLUS 
FOR HOMES 


The home should be prop- 
erly ventilated—few of them 


tupity often overlooked by 
the average Sheet Metal 
Worker, but one which offers 
a lucrative business to those 
who take advantage of it. 


FEolus-Dickinson 


Vent Makers Since 1888 
3332-52 South Artesian Avenue 
CHICAGO 


Phone: Lafayette 1862-1863 





The 12-Cylinder Ventilator 
Used in Every State 
in the Union. 


SPECIFY ZZOLUS 
VENTILATORS 





are. Here is a sales oppor-* 











Plain Round 


NEVER MADE WITHOUT THIS 


e = 





Quality and Service Made ’em Famous 


Made of one piece of heavy gauge material, 

in all styles and angles from 10 to 90 

degrees, of 24, 26, 28 ga. ternes, then 
galvanized after formation. 


DIECKMANN 
Elbows and Shoes 


are the standard of the market 
and always give satisfaction 


Send for new catalogue 26 showing complete line 


The Ferdinand Dieckmann Co. 


P. O. Station B, Cincinnati, O. 


Not made lighter than 
28 ga. or 16 oz. copper 




















When writing mention AMERICAN ARTISAN—Thank you! 
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BUYERS’ DIRECTORY 














Liquid. 
Co., Des Moines, Ia. 


(Gas) Dissolved. 
Co., Inc., 
New York, N. Y. 


B. & F. Mfg. 


Acetylene 
Prest-O-Lite 


Air Filters. 
Sturtevant Co., B. F., Boston, Mass. 


Bale Ties. 
American Steel & Wire Co., 
. Chicago, 
Bolts—Stove. 
The Kirk-Latty Co., 


Cleveland, Ohio 
Lamson &- Sess os 
Cleveland, Ohio 
Ryerson & Son, Inc., Jos. T., 
Chicago, Ti. 


Brakes—Bending. 
Dreis & Krump Mfg. Gatce 


Ryerson & Son, Inc., Jos. . T. 
Chicago, 


tm. 
Tl. 


Brakes—Cornice. 

Dreis & Krump Mfg. Co., 
Chicago, 

Brass and Copper. 

American Brass Co., 

Waterbury, Conn. 

Copper & Brass Research As- 
sociation, New York 


Til. 


Burners—Gas. 
Wender-Worker Gas Appliance 
Co., Cincinnati, Ohio 


Code Caiculator. 
Standard Code Computing Rule 
Co., Itimore, aryland 


Cans—Garbage. 
Osborn Co., The J. M. & L. A. 
Cleveland, “Gnio 


Malleable. 
Co., Cleveland, Ohio 


Cellings— Metal. 
Burton Co., The W. J., 
Detroit, Mich. 


Friedley-Voshardt Co. 
Chicago, Ill. 
Milwaukee Corrugating Co., 
Mil., Ch ‘Ee Crosse, Kan. City 
Wheeling orrugating Co., 
‘ Wheeling, W. Va. 


Fanner Mfg. 


Chaplets. 
Fanner Mfg. Co., Cleveland, Ohio 


Chimney To 
Standard Ventilator Co., 
Lewisburg, Pa. 


Clinker Tongs. 
L. J. Mueller Furnace Co., 
Milwaukee, Wis. 
Stover Mfg. & Engine Co., 
Freeport, Ill. 
Copper. 
American Brass Co., 
Waterbury, Conn. 


Copper & Brass Research As- 


sociation, New York 
, Cornices. 
Friedley-Voshardt Co., 
ee 1. 


Mpraubee Corrugating 
» Ch’go, La Crosse, Kan. City 


Cutting Blo 
Oxweld Acetylene Co., 
New York, N. Y. 


o—Rain wages 
Muwaukee C ragetes & 
1., Ch'go, La Crosse, Kan. City 


Pe mor carmela 
ae Obese Corrugating Co., 
Co., 


sse, Kan. Cit 
L. a. uel ” 
Milwaukee, Wis. 


er Furnace 
Parker-Kalon Corp., 
New York, N. Y. 
Stover Mfg. & Engine Co., 
Freeport, Ill. 


Dies—Punch & Press. 
La Salle Machine Works, 
Chicago, Ill. 
Diffuser—Air Duct. 
Aeolus-Dickinson Co., 
Chicago, 


L. J. Mueller Furnace Co., 

Milwaukee, 
—y 

Lupton’s Sons Co., vid, 

Philadelphia, Pa. 

Drive Screws—Hardened Metallic 

Parker-Kalon Corp 

364 West isth Bt, New York 


Til. 
Wis. 


Eaves Treugh. 
Barnes Metal "Products Co., 


Chicago, Ill. 
Berger Bros. Co., 
Philadelphia, Pa. 


Berger Co., L. D., 
Philadelphia, Pa. 
Burton Co., The W. J., 

Detroit, Mich. 


Lupton’s Sons Co., David, 
Philadelphia, Pa. 
Milwaukee Corrugating Co., 
1, Ch’go, Crosse, Kan. City 
New Jersey Zinc Sales Co., The 
New York, N. Y. 
Wheeling Corrugating: Co., 


Wheeling, Ww. Va. 
Elbows and oe See. 
Barnes Metal otucte Co., 


Dieckmann Co., Ferdinand, 
Cincinnati, 
Lupton’s Sons Co., David. 
—— Pa. 
Milwaukee Corregatins © 
Mil., Ch’go, La Crosse, Kan. City 


Wood Faces—Cold Air. 
Auer Register Co., Cleveland, Ohio 
American Wood Register Co., 

Plymouth, Ind. 
Milwaukee Corrugating Co., 


Mil., Ch’go, La Crosse, Kan. City 
Fences. 
American Steel & Wire Co., 
Chicago, Il. 
eee. 
Barnes Metal Products C 
Chicago, Ii. 


Milwaukee Corrugating Co., 
Mil., Ch’go, La Crosse, Kan. City 


Flanges. 
Chicago Metal Mfg. Co. 
Chicago, Til. 


Fittings—Steel 
Chicago Metal Mfg. Co. 


Chicago, Il. 
Fiue Thimbles. 
ag Corrugating Co., 
Mil., Ch’go, La Crosse, Kan. City 
Furnace C t—Asbest 
Buckeye Products Co., Th 
Cincinnati, Ohio 
Connors Paint Mfg. Co., Wm., 
Troy, mm. Be 
Milwaukee Corrugating Co., 
Mil., Ch’go, La Crosse, Kan. City 


Furnace Cement—Liquid. 
Technical Products Co. 
Pittsburgh, Pa. 


rnace Cl s—Sucti 
Brillion Furnace Co., Brillion, Wis. 
Sturtevant Co., B. F., Boston, Mass. 


Williamson Heater Co., 
Cincinnati, Ohio 


Celoring (Enamel). 
Co., Des Moines, Iowa 








Furnace 
B & F Mfg. 


Furnace Fans. 
A. H. Robinson Co., Massillon, Ohio 
Warm Air Furnace Fan Co., The 
Cleveland, Ohio 
Williamson Heater Co., 
Cincinnati, Ohioe 


Rings. 
Forest City-Walworth Run 
Foundries Co., Cleveland, O. 


Milwaukee Corrugating Co., 
Milwaukee, Wis. 


Furna 
Calkins & wuaree, Columbus, O. 


Mueller 0., eo 
Milwaukee, Wis. 


Furnaces—Warm Air. 
Agricola Furnace Co.,Gadsden, Ala. 
American Furnace Co., 

St. Louis, Mo. 
& Furnace 
loomington, Ill. 
Brillion Furnace Co., Brillion, Wis. 
Detroit-Michigan Stove Co., 

Detroit, Mich. 


Monroe, Mich. 
Forest City-Walworth Run + 
Cleveland, 
Fox Furnace Co., Elyria, Ohio 
Henry Furnace *. 


Hess-Snyder Co., 
Homer Furnace ~ 
Coldwater, Mich. 


Lamneck Co., W. E., 
: Columbus, Ohio 
Langenberg Mfg. Co., 
St. Louis, Mo. 
Lennox Furnace Co., 
Marshalltown, Ia.; Syracuse, N. ¥. 


American nico: ™ 
Co. 


“Bloral City Heater Co., 


May- Fiebeger Furnace Co., 
Newark, Ohio 
Meyer Furnace Co., The, Peoria, [ll. 
Moncrief Furnace Co., Atlanta, Ga. 
Mt. Vernon Furnace & Mfg. Co., 
Mt. Vernon, ti. 
Mueller Furnace Co., L. J., 
Milwaukee. Wis. 
Premier Warm Air Heater Co., 
Dowagiac, Mich. 
Richardson & Boynton Co., 
New York, N. Y. 
Rybolt Heater Co., Ashiand, Ohio 
Standard Furnace & Supply te 
Omaha, Neb. 
Success Heater Mfg. Co., 
Des Moines, Iowa 
Thatcher Co., Chicago, Ill. 
XXth Century Heating & Venti- 
lating Co., Akron, Ohio 
Watermea- Waterbury Co., 
Minneapolis, Minn. 
Western Steel Products Co., 
Duluth, Minn. 
Williamson Heater Co., 
Cincinnati, Ohie 


Wise Furnace Co., Akron, Ohio 


Garages— Metal. 
Thomas & Armstrong Co., The 
London, Ohio 


Gas (Acetylene) Dissolved. 


Prest-O-Lite Co., Inc., 
New York, N. Y. 


Gas (Nitrogen). 
Linde Air Products Co., 
New York, N. Y. 


Gas (Oxygen). 
Linde Air Products Co., 
New York, N. Y. 


Glasse— Wire. 
Lupton’s Sons Co., David, 
Philadelphia, Pa. 


Grilles. 


Auer Register Co., Cleveland, Ohio 
Harrington & King Perforating 


Chicago, Ill. 
Hart & Cooley Co., 
New Britain, Conn. 
Independent Reg. Co. 
Cleveland, Ohie 
Tuttle & Bailey Mfg. Co., 
Chicago, Ill. 


Grilles—Store Front. 


Tuttle & Bailey Mfg. Co., 
Chicago. Ill. 
Guards—Machine and Belt. 


Harrington & King Perforating 
Co., Chicago, Ill. 


Handles—Boller. 
Berger Bros. Co., Philadelphia, Pa. 


Handles—Soldering Iron. 
Hyro Mfg. Co., New York, N. Y. 


Hangers—Eaves Trough. 


Berger Co., L. D., Philadelphia, Pa. 
Horan Stay Hanger Co. 


Louisville, Ky. 
Lupton’s Sons Co., vid, 
Philadel hia, Pa, 
ag Corrugating 
» Ch’go, La Crosse, Kan. City 


Heaters—Cabinet. 
Fox Furnace Co., Elyria, Ohio 
Mueller Furnace Co., ma 
Milwaukee, Wis. 
Waterman-Waterbury Co., 
Minneapolis, Minn. 


Heaters—Gas. 


eaters—School Room. 
Floral” City Heater Co., 
Monroe, Mich.» 


e, 
Peoria, Ill. 
L. J. Mueller Furnace Co., 
Milwaukee, Wis. 
Standard Furnace & Supply Co., 
Omaha, Neb. 


Waterman-Waterbury Co., 
Minneapolis, Minn. 


Hooks—Conductor. 
Berger Co., L. D. 


Meyer Furnace Co., 


Philadelphia, Pa. 


Hotels. 
Fort Shelby Hotel, Detroit, Mich. 


Humidifiers. 
Automatic Humidifier Co., 
Cedar Falls, Iowa 
L. J. Mueller Furnace Co., 
Milwaukee, Wis. 


Lath—E: = Metal. 
Milwaukee Corrugating Co., 
Mil., Ch’go, La Crosse, Kan. City 


Machines—Crimping. 
Bertsch & Co., 
Cambridge City, Ind. 


Machinery—Culvert. 
Bertsch & Co., 
Cambridge City, Ind. 


Machines—Tinsmith’s. 
Bertsch & Co., 
Cambridge City, Ind. 
he W. J 


Burton Co., T »o Be 
Detroit, Mich. 
Dreis & Krump Mfg. Co., 
Chicago, Ii. 
Interstate Machinery Co., 
Chicago, Til. 
La Salle Machine bee. ~ 


Chicago, IL 
Marshalitown Mfg. Co., 
Marshalitown, lIewa 
Osborn Co., The J. M. & L. A. 
Clevelana, ¢ Ohio 
Peck, Stow & Wilcox Co., 
Southington, Conn. 
Ryerson & Son, Inc., Jos. T., ~ 


Chicago, 
Whitney Mfg. Co., W. A., 
Rockford, Ill. 
Mandrels. 
Hyro Mfg. Co., New York, N. ¥ 
Metale—Perforated. 


Harrington & King Perforating 
Co., Chicago, Ii. 


Miters. 
Friedley-Voshardt Co., 
Chicago, Ill. 

Milwaukee Corrugating Co., 
Mil., Ch’go, La Crosse, Kan.. 


Miters—Eaves Trough. 
Barnes Metal Products Co., 
Chicago, Il. 
Lupton’s Sons Co., Dav 
Philadelphia, Pa. 


Milwaukee Corrugating Co., 
Mil, Ch’go, La Crosse, Kan. City 


Nails—Hardened Masonry. 
Parker-Kalon Corp., 
New York, N. Y. 


ails—Wire. 
American Stee! & Wire Co., 
Chicago, Ill. 
Nitrogen (Gas). 
Linde Air Products Co., 
New York, N. Y. 


Ornaments—Sheet Metal. 
Friedley-Voshardt Co., 
Chicago, Ill. 
Gerock Bros. Mfg. Co., 
St. Louis, Mo. 
Milwaukee Corrugating Co., 
Mil., Ch’go, La Crosse, Kan. City 


Oxygen (Gas). 
Linde Air Products Co., 
New York, N. Y. 


"Co. . Wm., 
Troy, N. ¥ 


Paint. 
Conners Paint Mfg. 


Patterns—Furnace and Stove. 
Cleveland Castings Pattern Co. 
Cleveland, Ohio 
Quincy Pattern Co., Quincy, In. 


Vedder Pattern Works, 
Troy, N. ¥. 


and Fittings—Furnace. 
Burton Co., The W. J., 
Detroit, Mich. 
Henry Furnace & Fady. Co., 
Cleveland, Ohio 
Lamneck Co., W. E., 
Columbus, o- 
Meyer & Bro: Co., F., Peoria, Ill. 
Milwaukee Corru 
Ch’go, La 
Mueller Furnace Co., L. J., 
Milwaukee, wis. 
Osborn Co., The - & 


sveland, Obie 


Standard Furnace & Supply Co., 
Omaha, Neb. 
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KEYSTONE BOILER HANDLES 
E makea 
mat complete 
line of Boiler 
Handles. 
Also handles for 
Boiler Covers. 
Cut shows No. 40 
style. 


Let us send you 
samples. 





SOLD BY 

i ual! ub : LEADING 

: JOBBERS 
BERGER BROS. Co. 
229 to 237 ARCH STREET PHILADELPHIA, PA. 





Warerooms and Factory: 100 to 114 Bread Street 


Manufacturers of ‘ "Guster Chay” line of Miters, Ends, Caps and Outlets 4) 


} 




















ROTABLE VENTILATOR 


proved to insure— 






of 
ARMCO IRON Better Balance 


Write for special circular and 
“Standard” Ventilator and Chimney 
Mest Efficient Combination on the ore aly 


The NEW IMPROVED << STANDARD’’ 


IS favorite ventilator 
has been further im- 


Now made Greater Durability 
ieter O; tion 
reater Efficiency 


The New Cone-top Suspen- 
sion, new Bronze Guide 
Bushings, and Cross Braced 
Skirt are the new features. 


Let us tell you in detail all 
about this better ventilator. 


STANDARD VENTILATOR CO., LEWISBURG, PA. 











electrical, 
rope, barb- 
ed, plain, 
nails (bright 


and coated), tacks, spikes, bale ties, hoops, springs, 
netting, wire fences, st steel posts, steel gates, trolley 
wire, rail bonds, flat wire, cold rolled strip steel, piano 
wire, round and odd-shape wire, screw stock, weld- 


ing wire, concrete reinforcement. Aerial tramways. 
Illustrated books describing uses, FREE 


American Steel & Wire 


Sales Offices: New York 
Sed All Princinnt Cities Company 























CHICAGO STEEL CORNICE BRAKES 


STANDARD OF THE WORLD 


THE BEST BRAKE 
FOR ALL PUR- 
POSES: Most Dur- 
able, Easiest Oper- 
ated, Low in Price. 
Made in All Lengths 
and to Bend All 
aN Gauges of Metal. 
», Over 25,000 in use. 





WRITE FOR 
PARTICULARS 





, 











DREIS & KRUMP MFG. CO., 7404 Loomis Street, CHICAGO 
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KESTER SOLDER 


Self- oe 























Flows Under the Seams 


T IS IMPORTANT in Sheet Metal work 
to have well soldered joints. A diffi- 
cult job may be well handled to the 
finish—but if the soldering is weak, 
the work falls flat. 


By using Kester Solder, you know 
your job will last. Inside of this hollow 
wire solder are tiny pockets full of 
scientifically prepared flux. This flows 
to the job just before the solder melts, 
and you guide it rightwhzre you want it. 


This eliminates the old acid pot and 
saves one-third of the time together with 
labor and material. Kester figures a 
neat saving for the steady user. 


‘ ge = 
—te 


Kester Acid-Core Solder package Acid Core Solder, Keser 
Sand 10 Ib. spools. Smal pas kage Acid-Core Solder, Kester 
Metal Mender for ‘h etc. For delicate 
radio and electrical oe Kester Rosin-Core Solder. 


Qe 


i , AS by the : 


CHICAGO SOLDER COMPANY 


4241 Wrightwood Ave. 
CHICAGO, U.S. A. 




















Say you saw it in AMERICAN ARTISAN—Thank you! 
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BUYERS’ DIRECTORY 




















a BT etn, 
Co., Peoria, Ill. 
rru Wik Co., 

ia Cresea. Kan. City 


Pipe 
eyer & 


and 

Bro. 
= Co 

MiL., "go, 


Pipe—Conductor. 


Barnes Metal Products Co., 
Chicago, Ii. 


‘Philadelphia, Pa. 
Chicago Metal Mfg. ro 


Dieckmann Co., Ferdinand, 
Cincinnati, Ohio 
Friedley-Voshardt Co., 
Chicago, Ti. 


Lapton’s Sons Co., David, 
Line a a Pa. 
Milwaukee ng’ dy ting Co., 
aed 


Mil. 
New Sereet ‘cine Sales Co., 
New York, Nr 
Wheeling Corrugating 
Wvhecling. “Ww. Va. 


Berger Bros. Co 


Poste—Steel Fence. 


American Steel & Wire Co., 
Chicago, 


Presses. 
La Salle Machine Works, 
Chicago, Il. 


Panches. 
Bertsch & Co., 
Cambridge. City, Ind. 
Interstate Machinery Co., 
Chicago, Ill. 
La Salle Machine vee. m 
Peck, Stow & Willcox Co., 
Southington, Conn. 
Ryerson & Son, Inc., Jos. T., 
Chicago, Ill. 
Whitney Mfg. Co., W. A., 
Rockford, Ti. 


Punch Combination Bench and 
Hand. 

Hyro Mfg. Co., New York, N. Y. 

Ryerson & Son, Inc., Jos. T 


feago, Til. 
Whitney Mfg. Co., W vA 
ockford, Til. 


Punches—Hand. 
Hyro Mfg. Co., New York, N. Y. 
Ryerson Son, Inc., Jos. t., 
Chicago, Ti. 
Whitney Mfg. Co., W. 
Rockford, Ti. 


ti. 





Connors Paint Mfg. Co a Wm. “ 


roy, N. 


Radiater Cabinets. 
The Hart & Cooley sts. Go 
New Br tain, ‘Conn. 
Tuttle & Bailey Mfg. Co., 
’ Chicago, Ti. 


Radiators—Shields. 
Beh & Co., Inc., New York, N. Y. 


Ranges Cumbination Gas & Coal. 
Quick Meal Stove 7 s. 


Mo. 
Thatcher Co., Newark, a 2 


Quick Meal Stove Co. “¥ 
it. Louis, Me. 


Register Shields. 
Beh & Co., Inc., New York, N. Y. 


Registers—Warm Alr. 
Auer Co., Cleveland. Ohio 
Forest 


rhe a Rus o. 
Hart & Cooley Co., 
New Britain, Conn. 
Henry Furnace & Fay. Co., 


Lamneck & Co., W 
Ohie 


Stearns Register Co., 
Detroit, Mich. 
Standard Furnace & Supply Co., 


Neb. 
Tuttle & Bailey Mfg. Co., 
Chicago, Il. 


cE a 
American Wood r Co., 
hy Ind. 
uer Register Co. » eens, Ohio 
Milwaukee Corrugat! ng Co., City 
5 wuellor Fare 
WUiocatine, Wis. 
and Furnace. 


Repairs—Stove 
Hessler Co., H. B., 
Syracuse, N. Y. 


Armeo Distributors Ass'n of 
dleto 


Lupton’ Co. David. 
ee Palladelphia, Pa. 
Milwaukee Co 


Mil., Ch’go, La Kan. City 
Rivete—Steve. 
The Kirk-Lat 
” Cheveland, Ohie 
Lamson & Sessions Co., 
Cleveland, Ohio 


Ryerson & Son, Inc., J 
Chicago, Til. 


Rods—Stove. 
The Kirk-La 
—* Cleveland, Ohio 


Lamson & Sessions Co., 
Cleveland, Ohio 


Rells—Forming. 
Bertsch & Co., 
Cambridge City, Ind. 


Reofing Cement. 
Connors Paint Mfg. Co., Wm. 


Troy, N. ¥. 
Pecora Paint Co., 
Philadelphia, Pa. 


By gy 


in A. yk — 
w ee 
— milwaches, Wis. 


Reofing—Iron and Steel. 
Armco Distributors Ass'n of 


Ohie 

Burton Co., The W. J., 
Detroit, Mich. 
Friedley-Voshardt Oo, . 
Inland Steel 
Milwaukee Corra 
Osborn CF 69, Ea Bron % A. 


Clevelan 
Ryerson & Son, Inc., fae 


Wheeling Corrugating Co., 
Wheeling, W. Va. 


pe 


Milwaukee Co 
il., Ch’go Kan. City 


Taylor Go. 3 & G. 
sat in aie Philadelphia, Pa. 
ee rrugating Co 
Wheeling, Ww. Va. 
Reofing Tools. 
Wm. Biermann, Brooklyn, N. Y. 
Roofing—Zinc. 
New Jersey Zinc Sales Co., The, 
New York, N. 
Rubbish Burners. 


Hart & Cooley Co., 
New Britain, Conn. 


Schools—Sheet Metal Pattern 
Drafting. 
St. Louis Technica! Institute, 
St. Louis, Mo. 


Schools—Warm Air Heating. 
St. Louis Technical Institute, 
St. Louis, Mo. 


ee 


si fi, Chrgs, o, La Crosse, Han. City 


Parker-Kalon 
364 West So ‘st. New York 


Sovwr "eke Mats 77S 
Ee ee te ow 


Varick’'st., New York 


Screens—Perforated Metal. 
arrington & KE nna | 
= me Chicago, 


ing Co., 


nui. oh 


Shears—Hand and Power. 

Interstate Machinery Co., 
Chicago, Ill. 
Marshalitown Mfg. Co., 
Marshalltown, Iowa 

Peck, Stow & Wilcox Co., 
uthington, | Conn. 

Ryerson & Son, Inc., Jos. 
Unishear Co., Inc., 
New York, N. ¥. 
Viking Shear Co., Brie, Pa. 


Sheet Metal Rn pee oe 
Parker-Kalon 
200 Vi “st.. New York 


Sheete—Black and Galvanized. 
Armco Distributors Ass'n of 


America, Ohi 
Burton Co., The W. J., 
Detroit, Mich. 
Inland Steel Co., Ch 
ting o. 


nove ten 1S ™. 
Tayler Co., N. & G 


Palledsiphia, Pa. 


Wheeling Co: 
Treg ew peslicg, w. Va 


Sheete—Iron. 
Armco Distributors Ass’n of 
America, Ohie 
Milwaukee Co Co., 
il., Ch’go, La Kan. City 
yerson & Son, Inc., Jos. T., 
Chicago, 


Sheete—Tin. 


Taylor Co., N. & G., 
Philadelphia, Pa. 


Sheete—Zinc. 

Zinc Sales Co., The, 
New York, N. Y. 

Shingles and Tilese—Metal. 


Maweuhee gy Kea. chy 


base "Bocen 
wr. v 


New Jersey 


yar E 
Diener Mfg. Co., G. 
ae ul. 


Sky Lights. 


Lupton’s Sons Co.. Philadeiphta, > 
a. 


Mil k 
Mi Chao La + —f- Kan. City 
Snips. 


Peck, Stow & Wilcox Co., 


Ke Conn. 
Ryerson & Son, Inc., Jos. T., 
Chicago, Iii. 


a on ._corrageting Ce city 


Soldering Furnaces. 
Burgess Soldering Ps Ry Me. Site 
Diener Mfg. Co., G. a 


Chicago, Ill. 
Quick Meal Stove Co., Me. 


Ryerson & Son, Inc., Jos. T., 
Chicago, 


Diener Mfg. Co., G. W., 


™. 
Hessler Co., H. B., nee i. Y. 
Fanner Mfg. Co., Cleveland, 


Statuary. 

Friedley-Voshardt Co., 
Chicago, I1l. 

Gerock Bros. Mfg. =. 
St. Louis, Me. 


Steel Pipe— Welded. 


Chicago Metal Mfg. Biase 
ikon Corragating Oe O., 


Milwaukee 
Mil., Ch’ 


Stovee—Camp. 
Quick Meal Stove w 
St. Louis, Me. 


Stovee—Gasoline and Oil 
Quick Meal Stove Co., 
St. Louis, Me. 


Stoves and Ranges. 
Detroit-Michigan Stove Co., 
Detroit. Mich. 
Quick Meal Stove Se. 


me i 
Thatcher Co., Newar 


American Steel a Wire Cow Co., 


cago, Ill. 


Tinplate. 
Burton Co., The W. J., 
vote ts Detroit, Mich. 
Milwaukee Co ting Co., 
Mil, Ch’ 


pape pag M&LA. 
aKaeres Ohie 


Taylor Co., N. & G., 
Philadelphia, Pa. 


Wm. Biermann, Brooklyn, N. Y. 


‘8. 


Bertsch & Co., 
Cambridge City, Ind. 
Burton Co., The W. J., 
Detroit, Mich. 
Dries & Krump Mfg. Co., m 


Hyro Mfg. Co., New York, N. ¥ 

Interstate Machinery Co., 
Chicago, Ti, 

Marshalitown Mfg. Co., 


town, Iowa 
Osborn Co., The J. M. Se a, 
Peck, Stow & Pai. Co., 
Ryerson & So % a » pee 
2 ne., 
= Chicago, Th. 


Whituey Mts. Oc. W. A. os 
“ “Rockford, I. 


Diener Mfg. Co., a 


Chicago, Iii. 

Quick Meal Stove Co., 
St. Louis, Mo. 
Ryerson & Son, Inc., Jos. T., 


™. 
Copper & Brass Research As- 
sociation, New York, N. ¥. 
Sheet Steel Bx 


e 
Pittsburgh, Pa. 
Trimmings—Stove. 
Fanner Mfg. Co., Cleveland, Ohie 
Ventilators. 
iy eae — Chicago, Ii1. 

Akra entilators, Inc. 

Chicago, In. 
Arex Company, Chicago, Ill. 
Berger Bros. Co 


Ni York 
: s ~ 
sapere Sian Te re. 
American Steel & Wire Co., = 
American Stes) & Wire Co., - 
Wire 
American Steel & Co., m 


N Jersey Zinc Co., The, 
agi New York, N. Y. 





When writing mention AMERICAN ARTISAN—Thank you! 
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WANTS AND SALES 


Yearly subscribers tc the 
AMERICAN ARTISAN may in- 
sert advertisements of not more 





than fifty words in our Want and 
Sales lumns WITHOUT 
CHARGE. 


Such advertisements, however, 
must be limited to help or situa- 
tion. wanted, tools or equipment 
for sale, to exchange or to buy, 
business for sale or location de- 
sired and must reach our office 
by Thursday of the week of pub- 
lication. This privilege is not ex- 
tended to manufacturers or job- 
bers—or those making a business 
of buying and selling used ma- 
chines, employment agencies and 
brokers. 

When sending advertisement 
state whether your name or blind 
number is to be used. 


BUSINESS CHANCES 


Lightning Rods—Dealers 
ing tni a 


money by ting to us for our latest 
Factory to Dealer Prices. We employ no 
salesmen and save — all ouarkead 

Cable and 


a ee 








who are sell- 
will make 








For Sale—Sheet metal shop in Cali- 
fornia. Fully equipped with all tools 
necessary for fast work in the contract— 
ing line. 10 ft. steel brake, 4 ft. brake, 
8 and 3 ft. square shears, 3 ft. rolls, two 
Ford trucks, benches and bench tools. I 
am manufacturing a metal s jalty and 
can not devote my time to the 2-4 
ing end of the business much r. 

dress R475, AMERICAN GRTIS N, 
620 S. Michigan Avenue, Chicago, Il. 





For Sale—Tin and sheet metal op ful- 
ly uipped. Will sell for $500 down 
and balance of $25.00 per hn. Stock 
and tools will aon about $2,500.00; 

ye py ¥? Paes ¥ and 
f ~— #. : rh sel * Write fo fu 
reason Ser se 4 
rticulars to Y. AMBRICAN 
N, 620 8S. PE Ave., Chicas 


AMERICAN ARTISAN 


BUSINESS CHANCES 


HELP WANTED 








For Sale—Furnace and sheet metal 
business in southwest Missouri City. 
Town of 8,000. Stock, machinery, truck, 
price $700. Building facing main street, 
ean be bought or rented for $20 a month. 
Work on hand now. Reason for selling, 
retiring. Address T475, AMERICAN 
ARTISAN, 620 S. Michigan Avenue, Chi- 
cago, I 

For Rent—Alley tinshop, northwest side 
of Chicago. Owner disabled, but would 
like to keep his customers and has just 
bought a vacuum furnace cleaner which 
he will rent out. Address Z-474, AMERI- 
CAN ARTISAN, 620 S. Michigan Ave., 
Chicago, Ill. 


SITUATION WANTED 


Salesman with 11 years’ 
selling cast steel furnaces. Can estimate 
and lay out standard code and fan jobs. 
Wide acquaintance with dealers and Fa 
bers west of the Missouri river. Wil 
ready to change June 15. Best of refer- 
ence as to character and an will be 
7 plied. Address M-474, ERICAN 
4 TISAN, 620 S. Michigan fe. Chicago, 


Strictly sober, dependable, 
union sheet metal worker and warm air 
heating 5s jialist desires connection 
with good live firm where quality work 
rules. Do layout work when necessary. 
Steady position in Colorado or adjacent 
states preferred. 30 years old. 14 years 
at business. Believe in Standard Code. 
Address J475, AMERICAN ARTISAN, 
620 S. Michigan Avenue Chicago, Il. 


Situation anted—Salesman having 
more than 10 years’ experience selling 
furnaces and stoves in Central and West 
Central States. Familiar with Standard 
Available June 15, 

75, AMERICA N 
ARTISAN, 620 S. Michigan Avenue, Chi- 
cago, Illinois. 

Situation Wanted—By good tinner, 58 
years old, unable to do any high climb-— 
ing. Can furnish tools, §8-foot brake in- 
cluded, if wanted. Eastern Minnesota 
or Northwestern Wisconsin preferred. 
State salary. Address F-475. AMERI- 
CAN ARTISAN, 620 S. Michigan Av- 
enue, Chicago, L[llinois. 

Tinner and furnace installer wants po- 
sition. Can also do plumbing. Twenty 

ears of experience and sober. Prefer 
ocation within 300 miles of Milwaukee. 
Can come an time. Address  L-474, 
AMERICAN ARTISAN, 620 8. Michigan 
Ave., Chicago, 

Situation wanted by tinner, plumber 
and furnace man. Married and want 
steady job. Age 29 years. Fifteen years 
at trade. Minnesota or Wisconsin pre- 
ferred. Learned trade in Germany. Ad- 
dress O-474, AMERICAN ARTISAN, 620 
S. Michigan Ave., Chicago. Ill. 

In Chicago—Sheet meta) estimator and 
salesman is looking for a new connection. 
Architectural and actual building experi- 
ence along with education make him an 
ideal contact man. Address G-475, 
AMERICAN ARTISAN, 620 S. Michigan 
Ave.. Chicago, 











experience 























For saje or ee in Chicago, well 
established good general sheet 
metal fernace and roofing business in ex- 
cellent location with st and full equip- 
ment. A fine opportunity for a live hust- 
ler. mer ey account of age. Address 
P475, RICAN ARTISAN, 620 S. 
Michigan Avenue, Chicago, IIL 





For Sale—Sheet metal shop employing 
five men. Doing industrial sheet metal 
work, well known and advertised good 
location and reputation. 


able man will make ted in 
Chicago. $1,500 will handle. Address 
0475, AMERICAN ARTISAN, 620 


Michigan Avenue, Chicago, nl 





For Sale—Sheet metal and radiator 
shop—also roofing in good town of 4,000 
population in 'Weatern Florida. Equi ipped 
to do all kinds of work. aa ne 
Rest to suit purchaser. Address S475, 
AMERICAN ARTISAN, 620 S. Michigan 
Avenue, Chicago, Ill. 





For Sale—Plumbi and tin shop in 
good live town. Good building and cheap 
rent on main street. [Illness in family 
compels us to sell. $1,000 will handle 
this Pie taken at once. Address G. M. 
Baugh & Son, Farmington, Ill. M475 





Sheet metal worker and repair man 
for such as plumbing, steam fitting and 
boiler repairs with 15 years of experi- 
ence wants steady position. Capable and 


steady. Address H475, AMERICAN AR- 
a , 620 S. Michigan Avenue, Chicago, 








HELP WANTED 


Wanted—Salesman with knowledge of 
warm air and pipeless furnaces to cover 





New York and New Jersey. State terms 
and ualification Address T-474, 
AMERICAN ARTISAN, « 620 S. Michigan 


Ave., Chicago, 

inicio eter ‘metal, furnace and gen-— 
eral repair man, married, not over 40 
years of age, for southern Wisconsin 
coumty town. Stead ay ear around job to 
the man who can deliver. Have schools 
and churches. State wages and e in 
first letter. No boozer Sra, Address 
W-474, AMERICAN ARTISAN, 620 5. 
Michigan Ave., Chicago, Il 
Help Wanted by Sstablished Hardware 
—Experienced man capable of handling 
plumbing, sheet metal, pump and wind- 
mill work. Good chance for steady, re— 
liable man in desirable village in north- 
ern Illinois. State particulars. The Cul— 
lison- Hardware Co., Hebron, Ill. K475 








married, 


Wanted—First-class furnace setter or 
real salesman to invest several thousand 
dollars and services in our business to 
act as superintendent as soon as he 
qualifies. Such a man will earn from two 
to eight thousand per year, according to 
whether he is a salesman or furnace set- 
ter, and depending entirely upon his abil- 
ity. Do not answer unless you are com- 
potent. and we do not want a drinker. 
ob in southern Ohio and no travelin 
Address X-474, AMERICAN ARTIS AN. 
620 S. Michigan Ave., Chicago, Ill. 





Wanted—First-class tinner and wind- 
mill man. Must be able to do all kinds of 
outside and inside work. Steady position 
in South Dakota town of 6,000. Write 
fully, giving experience, salary and ref- 
erence in first letter. Must be sober and 
not over 40 years of age. Address R-474, 
AMERICAN ARTISAN, 620 S. Michigan 
Ave., Chicago, Il. 





Wanted — An experienced tinner and 
plumber. Married man preferred. Steady 
job the year around for the right party. 
Give reference and salary wanted in first 
letter. Address Jamison & Son, Shell 
Rock, Ia. P-474 





Sheet Metal Worker and Furnace Man 
Wanted—Would like mechanic who can 
also do plumbing. State experience and 
whether married or single and wages 
wanted. Address C. W. Beer, Alex- 
andria, Nebr. L475 





Wanted—Experienced furnace installer 
and sheet metal man. Only experienced 
man with good references will be con- 
sidered. Address Huron Furnace Co., 
Huron, § bs S474 


TINNERS’ TOOLS 














For Sale—36” Queen City Square 
Shears; 30° Keystone bar folder; 37” 
Niagara slip rolls; 8 foot brake. Some 


bench tools. These were bought new 
and used very little. Write for list and 
prices. E. Haverstock, R. R. No. 8, 
South Bend, Ind. w475 





Will Trade—We have a 5 foot box brake 
that will handle metal from 14 gauge up, 
which we will trade for an 8 foot or 10 
foot (10 foot preferred) cornice brake. 
Address G. & S. Stove and Furnace Co., 
4224 W. North Avenue, Chicago, Ill., Tel- 
ephone Albany 7891. X475 








Want to buy cornice brake and bench 
machines. Price must be right. Ad- 
dress Y475, AMERICAN ARTISAN, 620 
S. Michigan Avenue, Chicago, Il. 





Wanted—1 used 8&-foot steel cornice 
brake. Address R. B. Quimby, 2336 O 
Street, Lincoln, Nebr. E-475 





“a 
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UALITY—SERVICE 
WRITE FOR PRICES AND 
COMPLETE INFORMATION 


AKRAT VENTILATORS, INC. | 
4 


1191 Builders Bldg. CHICAGO 


-_eoowoevevererererereeeeeeeeeeee 












Mention AMERICAN ARTISAN in your reply—Thank you! 














MISCELLANEOUS 


AMERICAN ARTISAN 
SPECIAL NOTICE 











Patents for Sale—Outright or royalty 
on Heating Appliance for Radiant Heat-— 
ers and Furnaces. Practical pre-heating 
and air warming features. A patent 
on Radiant fireplace heater. Smoke con- 
suming and powerful heating features. 
Removes cold air from floor. Easily in- 
stalled as complete fireplace or in any 
fireplace. Full particulars on request. 
Address Z475, AMERICAN ARTISAN, 
620 S. Michigan Avenue, Chicago, Il. 
For Sale—Double oven Van hard coal 
range. Range has two ovens, 18x23. Used 
but in Al condition. Scarcity of hard 
coal in this section makes it necessary 
for our customers to abandon for soft 
coal range. Address A-475, AMERICAN 
ARTISAN, 620 S. Michigan Ave., Chicago, 


SPECIAL NOTICES 


The Rate for Special Notices 
— displayed want ads — 
$3.00 per inch per insertion 
When sending copy state whether 
your name or blind number is to be 


used—also how many insertions are 
desired. 


ATENTS 


HUBERT E. PECK 
Patent Attorney 


Barrister Bldg., WASHINGTON, D. C. 























FURNACE SALESMAN WANTED 


lowa territory, old established line. 
Must have a successful selling record, 
lay out and figure according to the 
Standard Code. Give past record and 
by whom emptoyed for the past five 
years, in first letter.. Address C475, 
American Artisan, 620 South Michigan 
Avenue, Chicago. 


IN CHICAGO 


SHEET METAL ESTIMATOR 
AND SALESMAN 


is looking for a new _ con- 
nection. , Architectural and ac- 
tual building experience along 
with education make him an 
ideal contact man. Address 
G-475, AMERICAN ARTISAN, 
620 South Michigan Avenue, 
Chicago, Illinois. 


WANTED 


District Sales Manager: We are looking 
for two or three men with records of busi- 
ness getting ability competent to direct 
sales in a territory with two or three men 
under them. Must be practical warm air 
heating men thoroughly familiar with the 
Standard Code. References must be A-1l. 
If you can meet the requirements write or 
wire. Lennox Furnace Co., Inc., Syracuse, 
New York. B4T7é6 











WANTED 


Two or three high class energetic sales- 
men to act as District Sales Managers. 
Must have a proven record of past accom- 
plishments as salesmen above the average. 
Compensation accordingly. Address Lennox 


Furnace Co., Marshalltown, Iowa. A476 


SALESMAN WANTED 


to sell ventilating equipment 
of exceptional merit. We are 
interested only in a good live 
representative who can pro- 
duce results — commission 
basis. Address F473, 
AMERICAN ARTISAN, 620 
- Michigan Ave., Chicago, 


MR. PRESIDENT, 
First Class Furnace Co.: 


Do you require the service of a high grade 
PROFITABLE BUSINESS producer in your 
executive sales department? One with ex- 





‘cellent knowledge of the furnace business, 


and familiar with the trade from coast to 
coast, and a record to prove it? If so, ad- 
dress B475, American Artisan, 620 South 
Michigan Avenue, Chicago, Illinois. 





June 9, 1928 





We Have Just Received 
A Large Shipment of 


SHEET METAL WORKING 
MACHINES 
and Hand Tools 


We Have the horgocs Assortment of 
NEW and USED Machinery and Tools 
IN CHICAGO 


? WHAT DO YOU NEED ? 


INTERSTATE MACHINERY Co. 


Formerly 
TINNERS’ MACHINERY CO. 
100 S. Jefferson St. Chicago, Ill. 
“Service That Satisfies”’ 














You Need Us 


Porcelain Stove 
Leg-rests. 


$9.60 for 200 
White and 
Colored. 
Retail 50c set of 4. 


FURNACE SMOKE??? 
Not when your furnace is 
double sealed with INSA- 
LUTE (Liquid porcelain). 
Order an 8 lb. can at $2.00 


Also used as a fire paint 
Distributors Wanted 























AMERICAN ARTISAN 


ADS BRING RESULTS 





Spe 


Write for prices today 


AREX COMP. 333 N.Mich.Ave. 


CHICAGO 











Sait ata 


“You see, I have to do things big, judging by the size of my family,” writes a student on the back of 


a kodak picture similar to the above. He adds: 


owe it to the St. Louis Technical Institute.” 


opportunity for ambitious men. 


last word in all branches of 
Mechanics, Salesmen, Foremen, E 


WE TEACH YOU IN YOUR 


SHEET 
SPECIAL 

FAN HEATING 
SHEET 








“Nothing small about me, I got through being a cheap 
mechanic when I took your course, and my business has grown wonderfully since, and I feel I really 


LEARN TO BECOME A CONTRACTING ESTIMATOR SALESMAN! 


Shops are now putting on Salesmen to do Estimating and bring in the work. The 
one-horse shop will have to struggle harder as time goes on. 
as high as 12 Estimators and pay from $86 up to $75 a week. 


OPPORTUNITY IS CALLING YOU—PREPARE NOW 
Our Studies in Estimating have just been rewritten and redrawn and represent the 
pees Seta Estimating and Contracting. 
oyers, 
N HOME, PERSONAL, CLEAR, DIRECT 
We have a superior Service for you; the cost is very moderate—the time for addi- 
tional training is here during the long Summer Evenings. WRITE. 


Full a Free. =~ wt — Course 
DESIGN AND 
WA aM AIR FURNACE HEATI 
AND VENTILA 
METAL CONTRACTING AND 
ST. LOUIS TECHNICAL INSTITUTE 0. W. Kothe, Prin. 4543 Clayton Ave., ST. LOUIS, MO 





Some shops employ 
It is the one big 


It is for 
Manufacturers, etc. 


DRAFTING 
TING NSNGINEERING 
ESTIMATING 











Say you saw it in AMERICAN ARTISAN—Thank you! 





June 9, 1928 





AMERICAN ARTISAN 





ARCHITECTURAL 
SHEET METAL 
ORNAMENTS 
Made of 
ZINC 


COPPER 
BRONZE 


OR 
LEAD 
Also 
METAL CEILINGS 
SPECIALISTS IN SPECIAL WORK 
ESTIMATES SUBMITTED ON RECEIPT 
OF 


BLUE PRINTS OR DRAWINGS 











Ornamental Catalogue No. $0 on request 


FRIEDLEY-VOSHARDT CO. 


Office: 733-737 So. Halsted St. 
Factory: 761-771 Mather St. 


CHICAGO ILLINOIS 
Milwaukee Office: 853 Grant Blvd. 

















—Th 


VESUVIUS 


BLOW TORCHES 


in pint or quart sizes. 








With quickly removable soldering iron 
ooks. 


Vesuvius Blow Torches are 
made of brass or non-corrosive 
oxydized terne plate. The lat- 
ter is particularly recommended 
for hard usage. 


Write for prices and illustrated 
circular today 





Fer Gasoline 


GUICK MEAL STOVE COMPANY 


Div. American Stove Company 
825 Chouteau Ave. St. Louis, Mo. 
































TREADLE SHEAR 


This TREADLE GAP SHEAR is 
made in all standard sizes for No. 
14 and lighter gauge sheets. With 
it, sheets can be squared, trimmed 
or slit. 

We make a complete line of 
shears, punches and bending rolls, 
all sizes for hand or belt drive. 
Write for Catalog “Ss.” 


Whitney Lever Punches 


Widest known — Most universally used 








EASIEST OPERATED 


= 


Ne. 8 Panch 









QUICKEST CHANGED 


FREQUENTLY PAY FOR THEMSELVES 
ON FIRST JOB 


Over 40,000 In Use 
MADE IN 8 SIZES AND TYPES ©naanel iron Punch 


NEW SKYLIGHT 
— CLOSE CORNER 
skylight Punch FLANGE PUNCH 

Every Sheet Metal Worker Needs One. 
Weighs Only 10 Lbs. 


1-2 Inch Opening Above Die Top. 





OTHERS FOLLOWING 


or 


Write us, for circu- 
lars and prices. 
W. A. Whitney 
Mfg. Co. 


ASK YOUR JOBBER 


8 be 
ky lig! 
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aw DIENER MF : 
Se No fae 


_CHICAGOMILE 


MFG. 


Just as Good as a 
“Torrid” 

may be used as a 
reason for not sup- 
plying a genuine 
“Torrid” but it 
proves genuine “Tor- 
rid’s” superiority. 


W. DIENER 
COo., CHICAGO 


Makers of fine Blow Torches og 


Fire Pots. 











BERTSCH & COMPANY Cambridge City, Ind.” 


Chicage Milwaukee Jersey City Bester 


Detroit 


RYERSON SHEETS 


IMMEDIATE SHIPMENT FROM STOCK 
More than twenty kinds of sheets are carried in stock. Also Bars 
Angles, Rivets. Bolts, Tools and Metal-Working Machinery. 
Write for Journal and Stock List 


JosePn T. Rrerson & Son inc. 
St. Lewis Cincianati Cleveland Bullale 





























VIKING SHEAR 


Compound LEVER Handle—Removable Blades 


A child can work them 


VIKING SHEAR CO., Erie, Pa. 
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AMERICAN ARTISAN June 9, 1928 





MEETING THE DEMANDS OF 
PRESENT DAY ARCHITECTURE 





This tile is available in Pure 
Copper, "Copper bearing’’ Terne 
Plate and Armco Ingot Iron, 
in any desired color scheme. 


1+7AN AMERICAN TILE 


HAVING THE SAME “TITELOCK’ 
FEATURE THAT MADE MILCOR 
SPANISH TILE SO POPULAR 


FREQUENT requests from architects for a tite- 
locking metal tile, suitable for homes of 
Colonial, English and Norman design, are respon- 
sible for the development of Milcor American M, j ] CO 
Tile. This tile has the famous “Titelock” feature 


that cuts down erection and maintenance costs. SEND FOR DESCRIPTIVE LITERATURE 
MILWAUKEE CORRUGATING CO., Milwaukee, Wis.—Chicago, Ill.; Kansas City, Mo.; La Crosse, Wis.; Boston, Mass. 



































